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INCENSE CEDAR 


Combines Beauty and Utility 









advertisers, and manufacturers of tanks and vats. 


coloring harmonizes easily. 
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prompt delivery anywhere. Write us your needs. 
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We manufacture and specialize in: 


| Furniture Dimension Venetian Blind Stock 
Glued-Up Stock Ladder Stock 

| Mouldings 
industrial Shook Parts 




















MANY USES: ... ideal for drawer liners, paneling, chests, casket 
shells and linings, closet liners and pencil stock. Also, ideal 
for industrial users, such as greenhouses and nurseries, 
manufacturers of furniture, sash and door makers, outdoor 


QUALITY: . . . time-tested, enduring wood . . . attractive wild-fire 


QUANTITY SUPPLIES: . . . increased stocks now on hand. We 


will re-manufacture to your specifications . . . reasonably 


Ready-to-Assembii} Furniture 
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; ff Portland 4, Oregon, California Sales Division: Anderson, Calif., 
[| Sales Agents: New Mexico, Arizona and West Texas: ™@ 
M. R. Smith Lumber & Shingle Co., Box 1854, Seattle 1, Wash. 


Y Lumber Company 
1635 Dierks Bldg. Kansas City 6, Mo. — Victor 4143 
i West Coast Buying Office: 910 U. S. National Bank Bldg., 









AND REMEMBER: 


We Manufacture 
and Wholesale: 
Ponderosa Pine 
Sugar Pine 


Douglas and White 
Fir 
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THE AMERICAN LUMBERMAN & BUILDING PRODUCTS MERCHANDISER PLATFORM 


1—Organization of an integrated and articulate construction industry which will 
provide more and better building products to consumers at lower real costs with 
fair wages and profits to all who serve in the industry. 

2—Coordination of all production, marketing, research and professional activities 
concerned with the development, sale, and delivery to the consumer of building 
products—including the functions of the manufacturer, wholesaler, retailer, architect, 
realtor, contractor, mechanic, financier, association official and public servant. 

3—Identification of the building products merchant as central headquarters for 
the industry's consumer selling activities in the local community. 

4—Perpetuation of the American ideal of a free people as the basis of a more 
abundant and meaningful life for all. 

5—Informative, educational and merchandising-minded journalism and service 
toward these ends. The Editors 


PRODUCTS MERCHANDISZit. Published every other week by 


American Lumberman, Ine.— 
Street, Chicazo «, Ill. Entered a3 second-class matter Oct. 3. 1946 et the Post 
. Dliseis. ender the Ast of Mareb 8. 1878. 








ee 
eeercece 


This photograph 
shows the long, 
tough cane fibres 
which, when Ferox*- 
treated against dry 
rot and termites, 
form the base for 
many Celotex build- 
ing products. 


# REG. U.S. PAT. OFF, 
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isa piker... 


When it comes to sprouting things big, the 
acorn is a piker alongside the node from which 
sugar cane grows. For the acorn only fathers 
an oak ... but the sugar cane node, through 
production of tough cane fibre, has sired three 
of the greatest advances in building history— 


J building insulation—From cane fibre in 1921 
came Celotex cane fibre board . . . combining low 
thermal conductivity with great structural strength. 
For the first time, architects could reduce more 
economically the flow of heat and cold in all types 
of buildings, with a single, mass-produced, low-cost 
structural material. Today, because of Celotex 
pioneering, heat-leaking buildings are obsolete. 


2 sound conditioning—tn 1924 came another 
great advance from cane fibre—Acousti-Celotex 
perforated cane fibre tile . . . combining high sound 
absorption with paintability. At last architects had a 
practical way to build quiet into offices, schools, and 
hospitals . . . to control noise in factories . . . and 
to correct acoustics in churches and auditoriums. 
Today, because of Acousti-Celotex, noise in business 
and industry is on its way out. 


3 single-wall construction—More recently 
the trend toward single-wall construction in 
residences and industrial buildings has been 
accelerated by the development of Cemesto.. . 
a fire-and-moisture-resistant asbestos cement wall unit 
with a cane fibre core. Cemesto, one integrated 
material, replaces the 8 to 10 separate layers used in 
building ordinary residential walls and permits the 
erection of industrial buildings with light-weight 
economical ‘‘curtain’’ walls, partitions and roof decks. 


more to come—You'll notice one thing jn 
common about these three contributions of cane 
fibre to building progress—each is a multi-function 
material. This illustrates the continuing 

objective of engineering research at Celotex... 

to give you better building products—at lower cost. 


THE CELOTEX CORPORATION, CHICAGO 3, ILLINOIS 


LOTEX 


REG. U.S. PAT. OFF. 


BUILDING BOARD ..:°. INSULATING SHEATHING AND LA€ATH .. .CELO-ROK ANCHOR LATH AND PLASTER - . -. CEMESTO 
CELO-ROK WALLBOARD ... INTERIOR FINISH PRODUCTS... FLEXCELL ... ASPHALT ROOFING... CELOBRIC...CELO-SIDING 
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IN ADDITION to the more than 2,000,000 housing units that have 
been started since V-J day, more than 500,000 new non-residential 
buildings have been put under construction. Half of these were 
started in the last year and have made a tremendous improvement 
in the profile of our cities. 


IN LINE WITH other streamlining in the building industry, the 
City of Chicago has revamped its system of issuing permits to 
cause a minimum of delay to builders. The new rules no longer 
require the builder to take his permit personally to the five or six 
offices that must approve various parts of the plan. The contractor 
is now notified by letter, usually within five days, when his plans 
have been approved, or what changes are necessary to gain 
approval. 


NEW PERMANENT DWELLING units for May totaled 97,000. 
This is the highest monthly figure for the entire postwar period to 
date, also the highest May volume of starts on record since monthly 
estimates have been made. May starts were 5,000 units above 
April and 33 percent above May, 1947. 


THE COMMERCE DEPARTMENT INDEX of production of build- 
ing materials stood at 139.9 in March (1939 used as 100. base), 
which was the highest March figure on record. This marked an 
increase of more than five percent over March, 1947. 


THE DRAFT is expected to make itself felt in the building indus- 
try’s labor picture. The military will want the type of man who fits 
into the construction field and no specific exemptions were made 
in the industry's behalf. 








Beat ee 
‘3 eye ft 
2 ~. & Py 


Left to right, Joseph Igoe, of Igoe Brothers, Newark, N. J.; T. E. Addison Sr., 

Addison-Rudesal Inc., Atlanta, Ga.; J. V. Jones, Armstrong Cork Company; Fred 

Birkhill, Wolverine Shingle and Lumber Co., Detroit, Mich.; and E. H. Braden, 
Spokane Paper and Stationery Co., Spokane, Wash. 


THE FOUR MEN ABOVE flanking Mr. Jones, manager of Armstrong 
Cork Company's lumber dealer products department, will operate as 
a committee along with four company representatives to add whole- 
saler-distributor influence in the management of the Armstrong busi- 
ness. Chosen on a nation wide basis, the committee will meet at least 
twice a year to counsel the company on such things as pricing policy, 
profit margins, merchandising policies, advertising, quality standards, 
manufacturing and packaging procedures, and all the other things that 
affect the joint endeavor of the company and its wholesale distributors. 
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MODULAR FUTURE 


Meeting takes stock of I-E 
house-construction future 


Members of the Producers’ Coun- 
cil, Inc., at their spring meeting in 
the Palmer House, Chicago, took 
stock of the construction industry’s 
accomplishments to date in stream- 





E. R. Carr, past president, National 
Association of Home _ Builders 


lining methods and took a practical 
look into the future. 

David S. Miller, president, found 
the outlook for construction bright. 
Prentice Bradley, AIA, who devel- 
oped the Industry Engineered 
plans, pointed out modular coordi- 
nation has “come of age’. 

Phil Creden, advertising director 
of the Hines Lumber company, one 
of the original promoters of the 
I-E home, stresses practical applica- 
tion of I-E development. 

Stressing the long range housing 
picture, Edward R. Carr, past 
president of the National Associa- 
tion of Home Builders, stated “the 
building industry can continue to 
build homes at the current rate of 
a million a year for the next decade 
by replacing the entire supply of 
existing dwellings every 76 years. 

“To continue building homes at 
the rate of 1,000,000 a year, we 
must do a superb selling job,” Mr. 
Carr said. “We must also make our 
new homes so much better than the 
older ones that people will insist on 
buying or renting them, we must 
reduce our costs and raise housing 
values as far as possible, we’ must 
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National-American WHOLESALE Lumber Association 


ESTABLISHED 1893. 

HEADQUARTERS GF, 
41 E. 42ND STREET § \ 

NEW YORK 17, N. Y. 


WESTERN OFFICE 
YEON BUILDING 
PORTLAND 4, OREGON 
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enforce our local health and safety 
ordinances rigidly, and we must sell 
our industry to the public so as to 
banish the threat of stifling gov- 
ernment interference.” 

Mr. Carr stressed the dangers of 
proposed government demands for 
an exaggerated building program. 

“Now let’s ask what would be 
the case if we were to build new 
homes at the rate of 1,500,000 a 
year, as some of the experts de- 
mand. Using the same basic sta- 
tistics, we would then have to re- 
place the existing housing supply 
every 37 years. 

“In other words, by insisting that 
industry build new homes at the 
rate of 1,500,000 a year, the advo- 
cates of the Taft-Ellender-Wagner 
bill are, in effect, demanding that 
the country head straight for de- 
pression and widespread unemploy- 
ment. There is no possible chance 
of replacing our housing supply 
over a period of years at the rate 
of every 37 years. Any forced at- 
tempt to build houses at any such 
rate would merely dry up the hous- 
ing market for years to come. Such 
a program would be cataclysmic— 
for industry, for labor, for the pub- 
lic, and for the government itself. 
It would result in widespread un- 
employment and nationwide depres- 
sion.” 


COST: OF LIVING 


Rising prices reflected in 
lower savings than last year 


Gross savings receipts of the na- 
tion’s savings and loan associations 
exceeded $1,000,000,000 during the 
first quarter of 1948, the United 
States Savings and Loan League 
reported today. 

According to Ralph M. Smith, 
West Somerville, Massachusetts, 
League president, this is the first 
time in the 137-year history of 
these savings institutions that the 











“'Is there a form or something | have-to 
fill out to apply for « modeling job?” 
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This winter and the years 
ahead hold a fat purse for supply dealers who “ride with 
the winner” and run up a lead in their own markets. 
Here’s why— 

Continued fuel shortages make insulation more im- 
portant than ever. 

As a dealer in FIBERGLAS* Building Insulation, you 
can go to builders with a product that’s tops in quality 
and acceptance. You have behind you the production 
facilities of Owens-Corning’s expanded plants, and the 
service facilities of leading national distributors. : 

With a setup like that, you can build your volume and | 
your general business standing for years to come. 

Remember that FIBERGLAS Building Insulation is 
the only insulation with all these advantages: Highly 
efficient . . . light and fluffy, won’t settle . . . made of 
springy glass fibers that can’t rot, burn or absorb 
moisture . . . will not attract or sustain vermin. 

Now’s the time to pound out a lead—for today and 
tomorrow—by ‘“‘riding with the winner’’. In insulation 
it’s FIBERGLASS! 











UTILITY BATTS 


Owens-Corning Fiberglas Corporation, Dept. 2020, Toledo 1, Ohio. In Canada: Fiberglas Canada Ltd., Toronto, Ontario 





OWENS-CORNING ~~ Pau FAICN TIGER 

F 3 26 =) rae 

IBERGLAS ‘a cp | 
BUILDING INSULATION 


“Fiberglas is the trade-mark (Reg. U.S. Pat. Off.) for a variety of products made of or with glass fibers by Owens-Corning Fiberglas Corporation 
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billion-dollar mark has been sur- 
passed in the three-month period 
ending March 31. 


The figures released by Smith 
show that savings placed in sav- 
ings institutions totalled $1,030,- 
000,000 in the first three months 
of 1948 as compared to $917,000,- 
000 for the corresponding period 
of 1947. 

The continued rise of the cost of 
living and the much greater avail- 
ability of consumer goods were re- 
flected by withdrawals of $754,000,- 
000 during the same period. The 


resulting net receipts of $276,000,- 
000 were second only to 1947’s rec- 
ord $310,000,000. 

“Many families who have been 
saving to buy new homes, automo- 
biles, refrigerators and other dur- 
able goods were able to draw upon 
their savings to make these pur- 
chases during January, February 
and March,” the League president 
said. 

Smith attributed the record sav- 
ings activity to full employment 
and continued high salary and 
wage payments. He stressed the 
need for a continued high inflow 
of savings in thrift institutions and 
asserted: 

“Money set aside in savings to- 
day reduces present inflationary 
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pieces of logging 


or come in today! 


GLENWOOD 
ROAD 


Albany, New York 








“OLD TIMERS” 


Old timers in name and experience, 
but modern in design. These job-tested 
equipment are 
proved in the field before they are 
made available to you. Tested for effi- 
cient and economical logging, they 
merit your investigation. Write, phone 


HYSTER winches, sulkies, skidding pans 
and rigging; DISSTON chain saws; 
CATERPILLAR diesel engines. 


TRACTOR & 
MACHINERY CO... 






——Oo”_ => Fo F='=[—=SpP=>S@@>"“—""].$ meee 


/y 















~ ae a 





=> Be 
= 


a Bi /?,’ by f, 
a. /. 
eA AAA 


er er are 











MENANDS 
NEW YORK 


Telephone 5-5255 
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pressures and provides the funds 
necessary to finance the current 
record-breaking program of home 
construction.” 


INDUSTRY IS FLEXIBLE 


Violent fluctuations in demand 
taken in stride by builders 


THE FAR-FLUNG construction 
industry has demonstrated extreme 
flexibility and adaptability in ad- 
justing itself to unprecedented 
changes in both the volume of its 
work and the nature of the demand 
since the outbreak of the war, ac- 
cording to Melvin H. Baker, chair- 
man of the Construction Industry 
Information Committee. 


“The industry had to shrink the 
volume of its work by two-thirds 
between 1942 and 1945 and then 
within two years was called on 
to expand its production more than 
100 per cent,” Mr. Baker pointed 
cut. “The changes as analyzed by 
the Committee’s economists, are 
measured in terms of 1939 prices. 


“Even more violent fluctuations 
took place in the amount of the 
different types of construction. Pri- 
vate residential building, for ex- 
ample, declined 58 per cent between 
1942 and 1945 and then expanded 
472 per cent, or by almost five 
times, by 1947. 


“Highway construction declined 
38 per cent in volume and subse- 
quently rose 152 per cent, all with- 
in the six-year period. Private com- 
mercial construction gained 17 per 
cent from 1942 to 1945 and made 
a further sharp gain of 172 per 
cent by 1947. The volume of pri- 
vate industrial construction rose 
73 per cent and then registered 
a further increase of 82 per cent. 


“The most outstanding shifts, as 
would be expected in a period of 
transition from war needs to peace 
needs were between the general 
classes of private and public con- 
struction. In 1942, in spite of the 
fact that much private construction 
was for war purposes, more than 
three-fourths of the total volume 
was public construction, of which 
almost half was done directly for 
the army or the navy and another 
third was in publicly financed war 
plants. By 1947, there was a com- 
plete reversal in emphasis, with 
more than three-fourths of the to- 
tal going to private construction, 
while work of directly a military 
or naval character had shrunk to 
only 1.4 per cent of all new activity. 

“During the 1942-1947 period, 
private residential construction 
shifted from 11 per cent of the 
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In the Kinzua forests timber is a crop. Under a program begun 
18 years ago, Kinzua has all of its extensive privately-owned 
timberlands under scientific forest management, in charge of a 
graduate forester. All timber harvesting is on a selective basis, 
according to pre-determined schedules. 


LUN YAIR 


Kinzua’s reforestation program, coupled with its 
plans for closer utilization of the log supply from 
its new timber growth, should enable us to furnish 
our customers with a continuous supply of “Quality 
Guaranteed” Ponderosa Pine. 


The gears for this accomplishment are already in 
mesh. Our reforestation program is well along. Our 
factory department is enabling us to utilize the log 
much more fully than was the case a decade ago. 


Looking ahead, if Kinzua plans work out as now 
projected, in due time this should be a permanent 
operation with a self-perpetuating timber supply— 
where annual regrowth will offset the annual harvest. 


Kinzua customers can depend on it that, as always, 
equipment and methods will be kept modern—that 
Kinzua “Quality Guaranteed” Ponderosa Pine will 
continue to be the finest lumber their money can 
buy. 


PINE MILLS COMPANY 


1° Oy A OP. Po i PL 


| MEMBER NATIONAL DOOR MFRS. ASSN. 
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MEMBER WESTERN PINE ASSOCIATION 











Western Wholesalers 


Offer You Many 
Service Advantages 


The Western Wholesaler has an intimate 
knowledge of mill operations and sources 
of supply for Western Woods. He’s on 


the ground—and can see what the pro- 


duction and shipping situation is at the 
various mills. He knows the timber re- 
sources, manufacturing facilities, products 
and specialties of every mill he contacts. 
He offers you “service from many mills.” 
Put your needs up to these leading 
Western Wholesalers. 
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564 Market St., Son Seensieee 4, Cal. 
MAUK SEATTLE LUMBER COMPANY 
SEATTLE, WASH. 
HOMESTEAD BRAND 
WESTERN LUMBER MERCHANTS 


Joseph A. Adair Lumber Co. 
520 S. W. Sixth Avenue 
Portiand 4, Oregon 


Carl E. Soderberg Lumber Co., Inc. 


1120 Old Nat'l Bk. Bldg., SPOKANE 8, WASH. 
PINE SPECIALISTS 


Riverside 4335 
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Duncan Lumber Co., Inc. 
White Bldg., Seattle | 
Specializing in dimension. and boards. 


Morrill & Sturgeon 


Lumber Co. ~~ ae does 
«+: Yeon Bldg., Portland, Ore. 








Pacific National Sales Co. 


West Coast Lumber 
Charles B. Hurley, Pres. 


P. ©. Box 1587, Tacoma 1, Wash. 
WALES LUMBER COMPANY 


Old National Bank Building 
SPOKANE - - - WASHINGTON 
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total to 37 per cent. Private in- 
dustrial building rose from 2.5 per 
cent to 13 per cent and dropped 
again to 11 per cent of all new 
activity. Utility construction more 
than doubled its share of the total 
between 1942 and 1947. 


GET YOUR BREATH 


It is likely Federal housing 
will be football this summer 


Congress shortly before adjourn- 
ment paved the way for Federal 
housing to become a burning issue 
throughout the summer. The whole 
housing situation is now on an un- 
satisfactory temporary basis. 

Scant hours before the final gun, 
Congressman Wolcott patched up a 
bill that let Title VI die but in- 
cluded some money to provide sec- 
ondary market for mortgages is- 
sued after April 30, 1948 under 
FHA. For this purpose funds of 
the Federal National Mortgage As- 
sociation in RFC was increased by 
approximately $650,000,000. 

Otherwise the bill amended sec- 
tion 207 of Title II to permit FHA 
to insure 4 percent mortgages up 
to 95 percent on veterans coopera- 
tive housing projects. 

Rush tactics got the bill cleared 
through the Senate an hour and 
a half before the law makers 
closed shop to leave for Philadel- 
phia. 

At Philadelphia, the Republicans 
wrote a plank in their platform that 
calls for Federal housing but pretty 
much leaves the how, when and 
how much an open question. If the 
Democrats now come out for a 
strong housing program, the Presi- 
dent will be strongly tempted to 
call a summer session to put the 
GOP on the spot. 

Ten days ago it looked like the 
industry had won the battle for 
another year. Today it looks like 
the pressure may be on again 
within a month or two. 


SKILLED LABOR 


Cooperations of many interests 
builds skilled labor supply 


The Chamber of Commerce of 
the United States is giving valu- 
able support to apprenticeship in 
the construction industry, accord- 
ing to the Bureau of Apprentice- 
ship, U. S. Department of Labor. 

To help build up and maintain 
the skilled work in this basic in- 











... yes, that’s what we would like 
to know—how long you have 
been a reader of AMERICAN 
LUMBERMAN. Many of our sub- 
scribers have been reading AL&- 
BPM for 25 years and more. If 
you have been a reader for that 
length of time and more, please 
send us your name. 

We plan to honor our veteran 
subscribers in our 75th ANNI- 
VERSARY ISSUE on September 
11. Our 10 longest-term  sub- 
scribers will receive lifetime sub- 
scriptions. Drop a note today to 
AMERICAN LUMBERMAN c/o 
75th Anniversary Editor, 139 
North Clark St., Chicago 2, Ill. 





dustry, a Subcommittee on Ap- 
prenticeship and Training of the 
national chamber’s Construction 
and Civic Development Department 
Committee has been organized. 

Welton A. Snow, Building Divi- 
sion, Associated General Contract- 
ors of America, is chairman, and 
John A. French, Construction and 
Civic Development Department, 
Chamber of Commerce of the 
United States, is secretary of this 
subcommittee. Other members rep- 
resent leading national contractor, 
building material manufacturer, ar- 
chitect and home builder associa- 
tions. 

The program of the national 
chamber, embodied in a statement 
by its Subcommittee on Appren- 
ticeship and Training, is contained 
in a booklet, “Apprentice Training, 
Key to Productivity in Construc- 
tion,” which has been compiled for 
use by local chambers. The state- 
ment emphasizes that while ap- 
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There’s a style and finish to Stanley 
Cabinet Hardware that sets it 
apart as something special right 
from the start. Nationally known 
industrial designers styled it. Stan- 
ley engineers ‘spent years of re- 
search and testing to perfect it. 


The result: a line of cabinet 
hardware that is smoother work- 
ing, longer lasting and easier to 


J NO. 4222 PRISCILLA 





eo PRISCILLA 4422 PULL 









NEWPORT 4424 PULL 


; : NO. 4224 NEWPORT 
me: } 7 
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for the Exlia Somtthing one 


. - and by all odds the 
most beautiful. 


install . 


Stanley Cabinet Hardware is a 
little extra touch that all home 
owners will appreciate and enjoy. 
Recommend it. A descriptive 
folder showing the complete line 
gives full details. The Stanley 
Works, Cabinet Hardware De- 
partment, New Britain, Conn. 


NO. 4220 REGENCY 





REGENCY 4420 PULL 












NO. 4223 CENTURY 










CENTURY 4423 PULL 





NO. 4221 PRINCESS 


PRINCESS 4421 PULL 





HARDWARE - HAND TOOLS + ELECTRIC TOOLS 








a home apart 


Gpocdy STANLEY Catena? Hardware! 


Unique new “trigger” latch has a friction 
sleeve which adapts itself automatically to 
doors from % inch to 1% inches thick. A 
Stanley “‘exclusive’’! 


U 
pole ny 


We oi OO nt 


Latch thumb pieces molded of 
sparkling, durable plastics— 
red or black—give unusual beauty 
to this modern hardware. Latch 
4220 also furnished with chrome 
thumb piece. 


STANLEY 


Reg. U.S. Pat. Off, 


















NEWS a«¢ TRENDS 





prenticeship is a voluntary under- 
taking, it is also primarily an in- 
dustry and a community responsi- 
bility. The statement points out 
that “It (apprenticeship in the 
building trades) functions best 
where operated by employers and 
the unions through properly estab- 
lished JAC’s (joint apprenticeship 
committees). The local JAC should 


have the sole operation of the pro- 
gram in its area, and the role of 
the federal and State Apprentice- 
ship agencies should be that of a 
consultant.” 


DOOR STANDARDS 
Revisions brings grading u 
to date, includes other woods 
The Recommended Revision of 
Old Growth Douglas Fir Standard 
Stock Doors, Commercial Standard 
CS73-45, has been promulgated ac- 
cording to an announcement by the 
Commodity Standards Division of 
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FINE QUALITY 





Wien you want uniform quality, well-manufactured Pon- 
derosa Pine lumber, specify A-Y Ponderosa. It comes from 
choice timber. It is accurately machined. It is lumber you can 
depend on—for quality, value satisfaction. 


Yard Stock, Factory Lumber 
Mouldings, Industrial Items 


Member Ponderosa Pine Woodwork 


PONDEROSA 





Alexander-Yawkey Lumber Co. 


Members Western Pine Association 


Prineville, Oregon 
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the National Bureau of Standards. 
The revised commercial standard 
is identified as CS73-48, and will 
be effective for new production 
from July 20, 1948. 

The Commercial Standard, estab- 
lished in 1938 by the fir door in- 
dustry in cooperation with the Na- 
tional Bureau of Standards, has 
been the guide for the manufacture 
and grade marking of stock doors 
made of Douglas fir, since that time. 
The present edition has been ex- 
panded to cover doors made of Sitka 
spruce and western hemlock. 

It covers four standard grades 
and includes layouts for house, 
garage and cupboard doors and 
sidelights. Illustrations of sixty 
different stock designs are shown 
from which selections can be made 
that will harmonize with various 
architectural styles. 








Earl Boyle, left, president of Building 
Material Exhibitors’ Association, presents 
Adolph Pfund, retiring Secretary, with a 
leather case in honor of his meritorious 
service with the organization. 





VOLUNTARY ALLOCATIONS 


Routing of steel products for 
warm air heaters is purpose 


The Commerce Department held 
a public hearing June 8 to plan 
voluntary allocations of steel prod- 
ucts to assure adequate production 
of warm air heaters. The proposal 
will take effect upon final approval 
by the Secretary of Commerce and 
be in effect. until February 28, 
1949, or earlier at the discretion of 
the Secretary. 


The plan provides for the allo- 
cation during the entire period of 
operation of 212,000 tons of sheet 
and strip, including 47,000 tons of 
hit rolled sheets and strip, and 88,- 
300 tons of cold rolled sheets and 
strips, and 76,700 tons of galvan- 
ized and coated sheets. 
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WASTING TON 


THE HOUSING BILL, so-called, when passed in 
the blowsy dawn of a Sunday morning consisted of 
a memorandum in longhand that practically nobody 
could read. So this page is told. Some legislators 
said they didn’t know what they were voting for; 
but others told them to shud-up and let's get this 
over with. One weary Senator said, “Every time a 
conference committee meets, you go around waking 
people up.” 


THE SENATE was in continuous session for forty- 
four hours; not counting portal-to-portal time. Dur- 
ing that last lurid night. Congress appropriated 
about twenty billion dollars; which is nice work if 
you can get it. A good many laws must have been 
passed on the long, long night of voting. Just what 
those laws were couldn't be determined until the 
clerks finished screening the loose papers around 
the capitol. 


THE HOUSING LEGISLATION permits the RFC 
to set up a kind of service station; to buy veterans’ 
mortgages from lending institutions. There were 
rumors to the effect that the dinkey little bill had 
made everybody mad; the T-E-W people because 
it didn't carry public housing, and the building in- 
dustry because it didn't extend Title Six. Maybe 
it was just the residual temper at the end of a 
forty-four-hour working day. 


HOUSING POLICY will get whooped around a 
lot this summer; chiefly because it’s a convenient 
blunt instrument in a political fight. Despite na- 
tional platform planks, it isn't likely that Congress 
will get called back just to deal with this subject; 
at least not on the merits of the question. If Con- 
gress is reconvened to deal with housing law, you 
can be pretty sure that somebody is cooking up a 
mess of political medicine. 


INDUSTRY LEADERS in Washington don't seem 
too sad over the current fix of housing legislation. 
Title Six expired last spring; and while the old fiscal 
stepper-upper may be needed at some later time, 
its demise hasn't checked the building rush. Not 
as yet. New housing units started in May exceeded 
by about 24,000 the number started during the cor- 
responding month of last year. 


HOUSE FINANCING, sure enough, is a matter of 
divided opinion. Speculative builders ask for the 
return of Title Six; say that without it they must re- 
duce operations. Without high-level insured mort- 
cages, they tie up too much of their own money in 
the projects; and the buyer has too much trouble 
crossing the widening gap between first mortgage 
and sales price. Too many would-be buyers turn 
into mere “sightseers.” 
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GAIENIDAR 


BIG HOUSING MARKET: The Federal Reserve 
made a survey and says 2,000,000 families are fix- 
ing to buy homes this year. The industry can't 
expect to build a million houses; so that looks like 
a market. Housing prices continue to rise, and the 
public seems to accept that fact. Measured by 
earlier standards, there's a lot of mortgage money 
looking for borrowers and offered at rather low 
rates. Those down payments, however, are getting 
bigger. 


DISTURBING FACTORS: Under those earlier 
emergency laws, many builders got guaranties 
covering practically the complete costs of their 
houses; a factor that now and then relaxed the 
builder’s sense of responsibility. The buyer, with 
little of his own cash invested in his house, devel- 
oped a renter’s complex. That is, his payments 
amounted to rent; and if the going should get tough 
he could stroll away. 


THE HOUSING EXPEDITER has been swamped 
with complaints from veterans that they've been 
sold shoddy houses. Ownership defaults seem not 
to have started; but they're set to go, when and if 
the price level begins to ease down. Sure enough, 
generous terms are terribly important to many hon- 
est families. But this generosity does play into the 
hands of the gyps. 


HOUSING LEGISLATION, so far hasn't done a 
reliable job of creating a sense of responsibility to 
go along with the generosity. Can't be done? One 
persuasive factor is the investment of enough cash, 
by the builder and by the buyer, to generate a sense 
of painful bereavement if events go wrong. It's 
amazingly efficient in inducing careful planning and 
doing. 


ADEQUATE HOUSING is indeed basic. Maybe 
there are untried ways in which generosity doesn't 
become destructive. But phoney ownership and 
fake responsibility never have proved out very well. 
So it happens that some earnest men in this industry 
are wondering if a little less government generosity 
might not mean sounder national housing values. 
It sounds mean; but it may be lasting kindness. 


A BIG YEAR, according to the economists. They 
expect housing construction costs to pass the six- 
billion mark in ‘48; upwards of a billion more than 
in ‘47. Building figures for all types of new con- 
struction this year will pass sixteen billions; about 
two and a half billions more than last. That's the 
biggest on record, and this boom shows signs of 
continuing into next year. 
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THORN 


ALUMINUM WINDOWS |) wos 
MORTISE LATCH SET 


NO. 202 


Escutcheon Plates—Wrought brass. 
4xl\%"’ 
Front— Wrought brass, 3% x 114,"’ 
Knob— Wrought brass, 13%4"’ diameter, 
projection 2” 
Lever Handle—Cast brass, 2’’, pro- 
jection 144°" 
Locking Knob—Cast brass; positive ' mg 
action. * : ( iy 
Interior Bolt, Locking Arm and Hubs Lu 
—Extruded brass. ; s4UM 
Case— Wrought steel, 2 x 1% x Y2"’ i : : 4 read 
Packed—One set in a box, with screws, , 
Backset—134"' reversible. Fits doors Bs peo] 
% to 154"" thick. life 
Weight—12 Ibs. per dozen. 


No. 202K It 


Same as 202 but with key-locking the 
mechanism and two corrugated ] k 
steel keys each. 00 





trib 
SLAYMAKER NO. 2003 RIM LATCH SET tion 


H 
pan 
the 
of | 
by 





NO. 2003 





Cast brass case and lever handle with wrought brass escut- 
cheon and knob. Reversible bolts. For use on screen and 
storm doors, either in-swinging or out-swinging. 


Case—2'4 x 2%"" Escutch 1544" ai ter. 
Knob—1%"' diameter, 134"" pro- 

jection. Lever Handle—2‘’ long, 17%"’ 
Packed—| set in box with screws. projection. 





Weight—91/2 Ibs. per doz. with screws. 


Write for Catalog No. 374 which illustrates and 
describes the Slaymaker line of quality: 


DOOR STOPS « KNOCKERS « LETTER PLATES + ELECTRIC BELL 
PLATES « CHAIN FASTENERS « BRASS BUTTS « SASH LIFTS « SASH 
LOCKS « PULLS & HANDLES « KNOBS e CUPBOARD CATCHES «+ 
BARREL BOLTS « STAIR RAIL BRACKETS « GARMENT HOOKS « HASPS 


Thorn windows are priced for your home. 
Modest or luxurious, it makes no difference, 
your home can have the best. 


J.S. THORN COMPANY 
PHILADELPHIA 32,PENNA. 
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In memoriam July 4, 1776 


One of the planks in the platform of the AMERICAN 
LUMBERMAN & BuiLpinc Propucts MERCHANDISER 
reads: “Perpetuation of the American ideal of a free 
people as a basis of a more abundant and meaningful 


life for all.” 


It seems fitting that on this 172nd anniversary of 
the Declaration of Independence we should take a 
look at the status of Freedom and make a special con- 
tribution, even though a small one, to the perpetua- 
tion of what that document represents. 


H. W. Prentis, Jr., president, Armstrong Cork Com- 
pany, in a recent address, pointed out that many of 
the objectives set forth in the Communist Manifesto 
of 1848 have been implemented in a large measure 
by our latter day politicians. 


Likewise, the socialist party platform of 1928 is 
now law in most respects. 


Each successive peace-time Congress has vied with 
the previous one to place more and more bu- 
reaucratic halters on private enterprise. (The TEW 
bill passed by the current senate reached a new ex- 
treme of socialism.) 


The only thing that will stop this reckless descent 
from freedom is votes—the votes of citizens who be- 
come aware of the great internal danger we face. 


Votes are based on either understanding or 
emotion. 


The neo-liberals have the better of it in the area 
of emotion. Proof is in the fact reported in a public 
opinion survey that 41.7 percent of wage-earners 
would prefer working for the government than pri- 
vate enterprise. (How about our employes and what 


BUILDING Propucts MERCHANDISER 


WHAT PRICE FREEDOM? 





are we doing to make them understand the signifi- 
cance of a free economy? ) 


If we are to save private enterprise by votes—and 
there is no other way—we must bring about a bet- 
ter understanding of how the private enterprise sys- 
tem and a free economy actually work. 


All known attempts to explain the workings of a 
free economy in other than abstract terms have uti- 
lized mechanical or physical metaphors which left 
out the mental and spiritual elements in free eco- 
nomic life thus confounding confusion. 


Your editor in recent years has attempted to find 
a metaphor which could completely explain the 
working of a free economy in mental and spiritual, 
as well as material and physical terms. 


The result of this work to date is printed else- 
where in this July 4th issue in the hope that it may 
contribute to a better understanding of our system 
on the part of the working thinker and the thinking 
worker. 


This article may require more than casual read- 
ing. Its highly condensed form and the metaphor 
used may result in further thinking and discussion 
after preliminary study. 


EDITOR 



































PLEASI| 
WINDOW highlights one product framed by other eye-catching 


items. 





AN OUTSTANDING EXAMPLE of planned layout play: 

: i. by 
and design to take full advantage of proved selling A 
practices and the beauty of careful decoration, is traff 
found in the new Elston Avenue store of the Hill- pi 
Behan Lumber Company, Chicago. ta, 


Situated in a suburban residential district, this dealer 


has developed his display facilities to appeal to his rot 

heavy family traffic, both men and women, who are A 

OUTSIDE display features specialty items for suburban trade, stops drawn to the store to buy items for home maintenance, we 
auto traffic with variety of interests. repair, and redecoration. po 

Arranged in a pleasing combination of bays, islands, T 

wall cabinets, and tiered display shelves is almost any one 

item a person would require for these purposes. The hon 


entire layout is mobile to the point that there are ~ 
limitless ways to rearrange the fixtures. This permits 


. "ee an 
the more effective use of seasonal and special dis- . 








BUILDERS hardware, garden tools and work and hobby tools 
grouped around the department service desk. 






BANKED display of hand tools multiplies 
sales appeal, assures stock on hand at all 
times. 
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Arrangement, as a Sales Aid, Keynotes Hill- 
Behan Lumber Company’s New Chicago Store 


E/SILENT SALESMAN 
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U rm . a De vA ae — Tee) 
PLEASING overall effect, wide variety of goods, leads to more sales. CABINET display is shining example of excellent merchandising. 








plays, and helps materially to stimulate sales inspired 


“ae by "suggestion." 
g A point of interest to dealers with similar customer 
‘I. traffic conditions is the dramatic displays of lighting 
‘ and plumbing fixtures. An impressive volume is sold 
to home owners who are redecorating or remodelling, 
his in addition to the contractor volume for new construc- 
tion. 
“4 A line of home-craft power tools is also featured, to 


keep pace with the widespread popularity of hobby 
d and craft work in the home. 
_ The store was designed by J. Jansen, advertising 





“+4 manager of the firm, in coordination with Walter 
” Borg, general manager of the Chicago retail stores. 
A. J. Miller, vice president, is in charge of the com- 
“ pany's operations in Chicago. 
ll TRADE name outlined by indirect lighting, features heavy appliance 








department. 
BULK display in front of door focuses attention. It also serges to BAY type displays focus attention on item being sold. Linoleum 
divide incoming traffic. sales are made from sample rolls in shelves. 
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Style Your Store to Se// 





THREE 
Gould, 
Finch, | 





TOWER OF 
SALES 
STRENGTH 
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SHOWROOM FLOOR AREA of the new Waples The 
Lumber Co. store in Galveston, Tex., is sectionalized am 
in two departments. of 
One major section is devoted to wallpaper, paint e 
| ai — and kindred items; the second department aden a 
LES LUMBET: << ' = other building materials. Overall selling space is ap- ‘1 
ea ; 2 ° 
proximately 4,000 square feet. 
This new Texas store is built along unique lines. 
The tower, which carries the name of the firm in neon tic 
lights at night, is 18 feet high and 15 feet in diameter. mn 
eves Exterior of the building is asbestos siding on the rear tig 
NEW store of Waples Lumber Co., Galveston, Tex., upper right, with plate glass windows and structural red glass on 
features a beacon tower. AL&BPM cover shows how this modern the sides and front. Overall dimensions of the build- st 
store looks upon completion. Old store, above, affords a striking . wu ' 
one ing are 63'6"x102'. co 
To avoid any possibility of damage by flood, the ay 
showroom area is four feet above the dial level. cl 
There is a portico seven feet wide with recessed lights ur 
along the eens and side of the store. Entrance to the 
building is gained through two double glass doors. p. 
There are two five-foot stairways either side of a huge w 
circular display island leading to the main showroom r 
floor. te 
Interior of the building is of sheetrock construction. ” 





UNIQUE feature of the interior is this large 
circular island which faces the main entrance. 
Entering from the street, customers immediately 
note pyramids of paint cans of whatever prod- 
ucts are chosen for display. Two five-foot stair- 
ways, located at each side of this island, lead 
from the street level to the showroom floor. 
Stainless steel railings add a decorative touch. 





BOOKKEEPER A. L. FINCH has modern equip- 


ment for his work. Spacious vault at the rear. 


30 July 3, 1948, AMERICAN LUMBERMAN ©’ 


Galveston store features sectionalized 
showroom four feet above street level 








THREE members of the Waples organization, left to right, Fred R. STORE is sectionalized into two departments—paint and wallpaper 
Gould, head of the shipping and receiving department; A. 1. and lumber, hardware and related products. There are 225 wall- 
Finch, bookkeeper, and Frank Urbanic, paint and wallpaper salesman. paper patterns. Inventory bins are behind each sample. 

















The ceiling is soundproofed. The floor is sand marble 
and rubber tile. Walls have a four-foot wainscoating 
of birch, walnut, mahogany and other plywoods. The 
private office of Robert T. Coleman, president, is done 
in walnut with walnut fixtures throughout. The "fire-side 
floor" is of random width and length with pegs. The 
plan room is done in mahogany throughout with iden- 
tical type floor. Both rooms are air-conditioned. The 
inside of the building is lighted with cold cathode 





' . . FLOOR coverings a item. Ad te displ 
lights—four strips 50 feet in length. . "s indicated by this ooo tang sini ibiaaiinas 


Just around the corner from the old site, the new 
store is expected to attract an increasing volume of 
consumer traffic. Tremendous display possibilities are 
available for new products recently added. These in- 
clude wallpaper, floor coverings and kitchen cabinet 
units. 

Mr. Coleman, who has been managing the com- 
pany since 1932, has encouraged employe incentive 
with year-end bonuses. Percent of net profit to invest- 
ment has averaged eight percent and percent of sales 
to investment, approximately 200 percent. The average 
markup on Waples-sold items is 35 percent. 

















EIGHTEEN islands are used to display paint, hardware, 
and other items. Consumer counter is at the right, 
executive offices in the rear. 
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THESE display cabinets allow ample storage space. 
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Style Your Store to Sef/ 








EASY parking off the busy thoroughfare is one reason why consumers 
like to shop at this new store. 





















SALES of builders’ hardware, nails and glass are con- 
summated in this section. 





BUILT TO CATCH the shopping eye of thousands 
of motorists who travel the highway north to Port 
Huron, Jackson Lumber & Supply Company's new 
store is doing just that in the opinion of B. H. Jack- 
son, president. The new store located in Roseville, 
Mich., 12 miles outside Detroit, is one year old this 
month. Exterior is Briar Hill facing stone with effec- 
tive use of glass brick at either side of the two en- 
trances and in the wall. 

"| can see that our new store has lent prestige to 
our business," says Mr. Jackson, a building products 

merchant for 38 years. 
ISLAND DISPLAYS are built around center posts, each Windows line the 113-foot frontage on Gratiot Av- 
equipped with an electrical outlet. enue. They are filled with sought-after consumer ap- 
pliances. Double rows of fluorescent tubes light the 
store's interior. There is an asphalt tile floor and an 
attractive ceiling of corrugated veneer. The walls of 
the private offices are lined with cedar plywood. 

In addition to the general sales counter, glass aind 
builders’ hardware sales are concentrated at the 
builders’ hardware counter. Four glass show cases 
lined in front of the paint shelves form an attractive 
unit for the display of automatic drills, gun tackers, 





}ou basa $933%; TnL 
bitth ++ ieee cst ee 















DISPLAY CASES for brushes and carpenters’ tools and other items 
get plenty of attention behind glass. Note attractive paint shelves 
above, and exhibit of medicine cabinets and mirrors in the back- 
ground. 


ADEQUATE floor space right, provides room for full-scale displays of 
overhead garage doors, linoleum and aluminum canopy. 









32 


July 3, 1948, AMERICAN LUMBERMAN & 













Designed to catch the heavy traffic to Michigan’s “thumb” district, 
this new store in a city of 10,000 has an apt slogan—House of Progress 










































S |STOP HERE 


STORE is departmentalized 

to speed sales. H. R. 

McReavy, manager is seen 

talking with two customers 
at the main counter. 





B. H. JACKSON, president, in his 


private office. 





YARDMAN RAYMOND McKERSIE has only to step 
inside the rear door to get his delivery orders from 
Miss Leone Weisbard, secretary. 








ds wrenches and general carpenters’ tools. Islands, which 
ort were fabricated in the company's shop, are built 
= around center posts, each provided with a double 
“a electrical outlet. An alcove for plumbing fixtures is ad- 
e, jacent to the main sales counter. 
— Plumbing and heating equipment and appliances 
- are being featured by display. The store will install 
“ll heating equipment and recommend plumbers for in- 
stallation jobs. Automatic hot water heaters, dish 
fo washers and electric stoves are among appliances al- 
ts ready in stock. The appliance line will be expanded 
considerably. Mr. Jackson expects to have two out- 
_ side salesmen selling heating equipment and general 
il building materials. He is stocking kitchen cabinets 
on (kd) and plans to exhibit unfinished furniture soon. 
- About 50 per cent of the company's business is 
of with contractors, who supply materials for homes often 
built from plans selected at the Jackson Lumber & 
d Supply Co. The company does a sizeable job in 
° furnishing materials for owner-builts. 
: Mr. Jackson's nephew, Arnold Jackson, is vice 


president of the organization and Miss Leone Weis- 
bard is secretary. 









ADVERTISING encourages the sale of materials to people who are 
building their own homes. The house shown in the photograph above 
is being owner-built from Jackson materials. 









LARGE SUPPLIES of masonry products in the yard, left, testify to 
the large contractor volume. 
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Design for 












PE YY 


Y LEAH AWN NS 
HEADQUARTERS of Three Oaks Lumber and Coal Co. as it looked 


in June, 1947 and one year later on opening day. Neon name sign 
will go up soon. 














NEARLY ONE-HALF of the total population (2,000) 
of Three Oaks, Mich., turned out to inspect the spark- 
ling new store of the Three Oaks Lumber and Coal 
Co. on opening day, June II. 

It was a big day, not only for the store manager, J. 
Sherland Wolfe and his capable staff, but also for the 
—— town this progressive merchant is helping 

uild. 

Comparative pictures of the old and new places 
of business, located on the same site, indicate the 
transformation. The old store occupied 1,400 square 
feet; the new store 6,400 square feet. Yet, because 
of efficient planning, only one additional employe has 
been added. 

Although the extensive remodeling and addition 
took place on the property formerly occupied by the 
old store, not a single ee Si day was lost during the 
= The entire job was done by building me- 
chanics employed on a year-around basis. 

Each of the display islands was built in the com- 
et de own shop; each island was set up for a particu- 
ar purpose on the basis of past sales experience. 























MAJOR plumbing accessories are given an entire island. 
Many of these accessories go into packaged homes sold 
by this one-stop organization. 


ACTIVE DISPLAYS like this millwork exhibit promote sales. 
Adjoining is a display of metal louvres. 
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Manager J. Sherland Wolfe built his floor, wall and 
counter displays on previous successful sales experience 














000) 
Coal 





For example, three of the major islands are de- 
voted to displays of plumbing, heating and electrical 
fixtures. One customer, who approached the electrical 
island to buy a double plug, purchased $17.85 of 
electrical accessories before he left the store. As in- 
dicated in the pictures, companion items of major 
products are neatly arranged for maximum eye appeal. 

The 75-foot double-plate glass windows open the 
entire store to shoppers. The floor is of asphalt tile 
and the ceiling insulated tile. The interior showroom 
is finished in plywood and knotty pine. Egg-crate type 
fluorescent fixtures are supplemented by double spot 
lights for special displays. 

Better than ever before, Three Oaks is equipped to 
provide consumers with one-stop service. Three Oaks 
Lumber & Fuel Co. built 20 to 25 homes last year. 
These packaged sales included heating equipment 
(automatic oil or stoker); inlaid linoleum in kitchen 
and bath; built-in kitchen cabinets, electric hot water 
heater; asphalt shingle roofing and insulated ceilings. 

Plans for the new store were developed by Mr. 
Wolfe and his assistant manager, Edwin Kidder. 
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HUNDREDS of Three Oaks citizens registered for valuable door 
prizes throughout the day and evening. 


PLENTY HAPPY are the staff. Seated, left to right, William M. 

Hass, president; J. Sherland Wolfe, manager; Edwin Kidder, assistant 

manager. Rear, Leo Krone, salesman; Curtis Vollman, cost account- 

ant; J. C. Hecht, salesman; Betty Gridley, bookkeeper; Harry 
Kruger, yard foreman. 


tenn 
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PAINT is given a big play with three island displays and shelves 
along one entire wall. Consumer literature and color samples are 
available at each island. 











PLUMBING, appliances and insulated roofing and siding 
, materials form an attractive display. 


LOOKING toward the builders’ hardware counter with 
two of the major islands—carpenters' tools and acces- 
sories and electrical goods—in the foreground. 
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When you sell the Heatilator Fireplace, tee > . 
, -: u 
you are selling a fireplace of known repu- may 
° ° ° ° ° : ° . ° (rey 
tation. Its design and construction are The Heatilator Fireplace is Scientifically Designed poo 
time-tested . . . proved under all condi- NO TUBES TO OBSTRUCT DRAFT... Th 
tions. ‘*America’s Leading Fireplace,”’ the The original Heatilator had tubes across the a be 
7 A . sea throat of the unit. However, it was soon evident It 
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HEATILATOR is the registered trade name of Heatilator, Inc. 

















HEATILATOR FIREPLACE \@ 


Da 
TM REG. US. PAT. OFF 





July 3, 1948, AMERICAN LUMBERMAN & Bu 





The Body Economic 
in a “Yree Society 


Arthur A. Hood An attempt to portray in simple form 
how a machine age economy works 


By Arthur A. Hood 


We have long needed a simple explanation of how the economic system works 
in our modern civilization. 


Answers have been sought to the questions: 
What are the structural differences between a state-operated economy (the 
Russian system) and a Private Enterprise economy ? 
Why will Private Enterprise provide a higher standard of living for the 
average man than a totalitarian system? 


All known attempts to explain the workings of a free economy in other than 
abstract terms have utilized mechanical or physical metaphors which left out the 
mental and spiritual elements in free economic life thus confounding confusion. 


Inasmuch as the highest known form of organic life in the world is the human 
body, and because man is an economic—as well as social and spiritual—being, we 
might well seek, in the organic structure of man, a parallelism for his economic 
nature. 


This pragmatic approach may be justified in the assumption that composite man, 
made up of his physical, social, economic and spiritual natures, would probably 
not be organically different in any one aspect of his total being. 


It is remarkable how adequate an explanation of man’s economic functioning 
is to be found by paralleling his physical mechanism in economic terms. 


The subject chart portrays (1) Homo Oeconomicus, or Economic Man, as a 
homogeneous entity, and (IL) The structural parts of his economic body 
and how these symbolic parts function in an operating economy; (III) Some 
organic diseases which attack the body economic, and some preventatives and cures 
which might keep an economy in a healthy state. 


A study of the chart reveals that, whether the economy is operated under a 
state-controlled or a private enterprise system, the difference is administrative 
and not organic. 


Further, it is revealed that the transference of a mind function (management) 
to a glandular function (government by law—not men) will inevitably throw both 
out of balance, and will, eventually, affect the entire economic body. (Govern- 
ment is the servant, not the master, of the people in a healthy economy). 


\ study of this chart will reveal that a government managed economy is less 
eficient than a private enterprise economy. When government power becomes the 
master instead of the servant of the people, the economy is functioning against 
natural law and a continuous breakdown in one place or another is assured. Man 
is, therefore, always better off under the Private Enterprise system—though it 
too may break down-—but repair is easier, quicker and less painful! 


Furthermore, no matter how temporarily successful a state controlled economy 
may be, the workings of natural law will ultimately bring about a restoration 
(revolution of the American type) of democratic checks and balances in political 
and economic life. 


The chart clearly reveals how every economic decision by every individual has 
a bearing on the health of the economy. 


It is also shown that management must constantly obey the natural laws in order 
lo maintain economic health and prevent organic breakdown. 


\ multiplicity or combination of faulty decisions can make the patient quite 
sick. but only a majority of wrong decisions can bring about a serious depression 
or destroy a free economy like ours. 


This chart also points the way to an answer as to why we have disemployment, 
unemployment and depressions, and what we might do to prevent their recurrence. 


lt becomes evident that long term economic security for either individual or 
group is an illusion—there are too many “germs” about! 


This is printed in the belief that the better we understand a free economy, the 
betier our chances to perpetuate our freedoms.* 


EDITOR 


*A jimited number of reprints will be made available to readers who wish to 
Da them on to educators, industrial leaders, ete. 
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EVaRY MAW IS aLL OF 
THESE IN CME: BEING 





Producer 
Distributor 
Coneucer 

Exployer 

Employee 

Maneger 

forver 

Capitalist 

“Have Not* 
Government 
Business 

Member of Minority 
Member of Mejority 
Leader 

Follower 
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Therefore man works against his 
own interest when he sets “class” against 
“class”. 


Only through maximum unity and team- 
work may we have the Life Abundant. 
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230 Park Avenue, New York 17, N. Y. 


Please send me a copy of “New Profits for You’”’—which gives 
detailed information about the Revere Home Flashing System and 


@Revere Home Flashing is now being adver- where to sell it. Also send full details on prices, discounts and 
tised in every issue of American Builder and sales helps. 

Practical Builder. Contractors in your locality : 

will soon be asking about this new, a TINIE Sere ose eens iatiraotennes Trrrrrrrrrr eee ee seers 
high-quality copper flashing material. Are you 

ready now to tell them . . . and sell them? Use the NEN i 580 nse deenenieeuteasrs tere ees 

coupon below to get all the information you need Sapte rane eee vere? ere State. . 





to start —- a profit on this new, fast-selling 


packaged building product! I am a (please check which) dealer 1] .... distrib 
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@ Revere Home Flashing is now being adver- 
tised in every issue of American Builder and 
Practical Builder. Contractors in your locality 
will soon be asking about this new, low-cost, 
high-quality copper flashing material. Are you 
ready now to tell them . . . and sell them? Use the 
coupon below to get all the information you need 
to start making a profit on this new, fast-selling 
packaged building product! 


BuitpInG Propucts MERCHANDISER 





REVERE 
WOME FLASHING 


eee oe 


Revere Copper and Brass Incorporated 
230 Park Avenue, New York 17, N. Y. 


Please send me a copy of “New Profits for You’’—which gives 
detailed information < tat the Revere Home Flashing System and 
where to sell it. Also send full details on prices, discounts and 
sales helps. 


I am a (please check which) dealer 1] .... distributor Q 








Spokesman for Southern Wholesale Lumber Association 
points to dangers confronting manufacturers and 
indicates ways to eliminate them. 





xt Personal Letter to 
SOUTHERN PINE MANUFACTURERS 


OBERT F. DARRAH, secre- 

tary -manager, Southern 
Wholesale Lumber Association, in 
a letter to manufacturers of South- 
ern Pine, points out why he be- 
lieves there is prejudice against 
Southern Pine and suggests a defi- 
nite course of action to eliminate 
this criticism. 

The principal criticism of South- 
ern Pine—the principal reason why 
the Southern Pine market is becom- 
ing weaker despite increased con- 
struction volume—is due entirely 
to the grade of much of the lum- 
ber that is being shipped, says Mr. 
Darrah in his letter, excerpts from 
which appear below. 

“While there has been improve- 
ment since the war years, some of 
our product is still poorly manu- 
factured, is not sufficiently dry 
when shipped, and a lot of grading 
continues to be lousy. Also, in 
cases, excessive quantities of short 
length boards are being included, 
all of which has contributed to dis- 
satisfaction. 

CONTRACTOR COMPLAINTS 

“One old line yard friend, with 
whom I had large dealings some 
years ago, stated to me that it was 
almost impossible for him to fill an 
order from his stock of Southern 
Pine without having to send out to 
the job and bring even truckloads 
back that the contractor would 
not use. Naturally, this is not only 
annoying to the builders, but ex- 
pensive to all concerned as well. 

“A mill work fellow I saw last 
week said that he was through with 
Southern Pine at any price for the 
reason that there was such great 
waste in fabricating much of the 
so-called C&Better finish due to 
poor manufacture and warping that 
resulted on account of excessive 
moisture content that was not de- 
tected when shipments were re- 
ceived. 

“Both of these men were fair 
enough to say that all fir and other 
western lumber is not perfect. 
However, they stated that the qual- 
ity of a large percentage of the 
Southern Pine now obtainable sim- 


42 


ply can’t compare with this mate- 
rial. The mill work fellow said that 
the fir he is getting is 100 per- 
cent usable and that premium of 
$30 per M that he is paying for fir 
is not of consequence considering 
the waste and additional labor in 
the use of Southern Pine. 
“Properly manufactured and sea- 
soned, Southern Pine is a superior 
product and has so been recognized 
all of these years, hence the differ- 
ential in favor of fir that prevails 
today in almost frightening .. . if 
the heavy current differential con- 
tinues or widens, manufacturing 
Southern Pine will soon become un- 
profitable. It therefore strikes me 
that each and every member of the 
industry should look facts in the 
face and bestir himself to correct 
this situation before it is too late. 


SUGGESTIONS OFFERED 

“With all of this criticism you 
might well ask what do J suggest. 
While I have no cure-all to offer, 
were I operating a saw mill today, 
I believe I would give thought to 
the following: 

1. If cutting quick growth, wide 
grain timber, boards _ principally 
should be manufactured. Dimen- 
sion, particularly 2x4s, from such 
trees is inclined to be crooked; 
moreover, its appearance is not 
good. Mills cutting 2” for resaw- 
ing should see that stock is thor- 
oughly dry before being sent to the 
planing mill, otherwise trouble will 
result from dampness on the inside 
that will be exposed to resawing. 

2. Under no_ circumstances 
should dimension and shed stock be 
shipped unless it is sufficiently dry. 
Don’t allow anyone to coax you into 
shipping partially dry lumber or 
even seasoned lumber that is damp 
from the weather. 

3. If possible, obtain empty cars 





that have some form of ventilation. 
Cars should be clean, carefully 
loaded and protected from cinders. 

4. Grading of C&Better finish, 
both kiln dried and air dried, 
should be very strict .. . also, 
stock that contains raised grain 
and that for other reasons has a 
mean appearance due to. stain 
should be laid aside even though it 
technically meets the grading re- 
quirements as set out in the book. 

5. In shipping boards, some 
mills are prone to include more 
than the allowable percentages of 
short lengths. This is the source 
of a great deal of complaint and it 
would be much better to accumulate 
excessive shorts and sell as such 
for crating. 

6. Above all, there should be a 
tightening of the grades. 

PUBLIC MORE DEMANDING 

“Probably some of you will say 
that the retail yards have gotten too 
picayunish and too hard to please. 
To a considerable extent this is 
true. At the same time it should 
be recognized that at the current 
comparatively high price of lumber 
the public has become more de- 
manding ... with the uncertain- 
ties that lie ahead due to the un- 
stable world economy, there could 
be a slump. Should such an 
eventuality occur, it would be diffi- 
cult for you to reduce costs. ... 
The one thing that many of you can 
do is to improve the quality of your 
product and prepare yourselves to 
meet stiff competition from other 
species that already is here. 

“In writing this letter I am 
stepping out of character as a 
trade association representative, 
feeling confident that you will ap- 
preciate that my one and only mo- 
tive is that of being helpful to the 
industry that has been my life’s 
work.” 


Reply Invited | 
Manufacturers of Southern Pine, either individually or through their 


association, are invited to reply to Mr. Darrah's letter if they choose 
to do so. The columns of AMERICAN LUMBERMAN are open to 


them for that purpose. 
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COLONIAL CEDAR COMPANY, 


Buitpinc Propucts MERCHANDISER 


FITITE SHAKES 


SOLVE THE PROBLEM 
OF SIDEWALL MATERIAL 


Architects, Builders and Contractors through- 
out America are demanding stained Fitite 
Shakes to meet every requirement for quality 
sidewalls. Dealers are getting fast turnover at 
excellent profit. Here’s why: 


TWO LENGTHS 


For your convenience, Fitite 








Shakes are made in two lengths 
| so that you make your own 
| choice of weather exposure. 
16” Fitite Shakes are grooved 
for 12” exposure, and the 18” 


C ” 
shakes for 14° exposure. An 
inexpensive 16” red cedar 





shingle may be used for the 
undercourse under either length 
WLW Fitite Shake. 


PROCESSED TEXTURE 


THE GROOVING of Fitite Shakes is 


achieved by machine processing. Note how 












































| 








the processed texture adds charm to the 


appearance of the selected vertical grain 
| heartwood cedar. All Fitite Shakes are made 
of the finest red cedar shingles. No sap, 








| | |] rot, or other defects are allowed. When you 
sell Fitite Shakes, you are selling the finest 











sidewall material available today—a material 


that will last a lifetime, mellowing with 























age and blending with any landscape. 


PARALLEL EDGES FIT TIGHT 





Each Fitite Shake is machined so that the edges are parallel 


to cach other, and so that the butt is an exact right angle 
to the edges. This allows rapid and precise laying on the 
sidewalls and gives straight horizontal lines without the 


necessity of cutting or planing to make tight fitting joints. 


For orders or further information: 


WRITE — WIRE — PHONE 


600 WEST NICKERSON + SEATTLE 99, WASHINGTON 
TELEPHONE GARFIELD S611 








CHAMPION ‘ 


HAR-VEY 


ROLLING DOOR 
HARDWARE 


to meet all your residential 
requirements 


















































For substantial profits and lower inventories 
carry the Har-Vey line, the best-seller that meets 
all your needs in the rapidly expanding market 
for rolling door hardware --a market made all 
the larger by Har-Vey’s broad advertising 
program in leading architecture, builder and 
contractor publications. 

@ Sizes to match any rolling door built for residen- 
tial use @ Precision-made of the finest materials 


for a lifetime of easy rolling @ Simple to install 
© Carefully packaged-easily stored @ 


AVAILABLE NOW FOR RAPID SHIPMENT 


Ask your jobber or write to us for literature 
and installation details. 


Hardware Division W 


Mera Propucrs Corporation 


807 N. W. 20th St. 














Miami, Florida 
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One Good Reason WOO 
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Wood Products Firms Twice 1937 Total 
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tHousanos Average Number of Firms Manufacturing Wood = tHousanps 


OF FIRMS Products by Years OF FIRMS 
— SoA ” 


More contractors than ever; 

average family income at 

new high as more people 
make more money. 
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THE NUMBER of companies "Thode: ak Cencmaiiien Gaakesine | 
manufacturing products from wood 4 i C 
reached an all-time high in 1947. Num er Oo Construction onira ors 





Industry competes with home 
building for supply of lumber. 
OF CONTRACTORS 
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Annual Average Number of Construction Contractors = 
weouenns Operating Each Year THOUSANDS 
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IT’S ONLY natural that it takes 
more contractors than ever to build 
the record number of houses under 
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construction. Here’s the. story. 





Source of Data: U S$. Department of Commerce 
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(Copyerght: 1948: By The Chicago Trabune? 2 AL. 












NUMBER 
OF FAMILIES 











PRICES ARE not alone in moving 2500 
skyward. It takes a high income 2000} 
indeed to be in the exclusive class * 

these days. 





Source of Data: U.S Bureau of Census 





Distribufion of Urban and Rural-Nonfarm Families by-In- 
come Levels Based Upon 29,827 Families in 1946 —umaer 





(Coprrsght: 1948: thy The Cascage Tesbuned RPEL. 
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Its YOUR 
Cash 
Kegister... 


The ringing of your cash register 
makes sweet music. And we want 
to play in your band. 

In the first place, we'll carry your 
plywood inventory for you: Order 
what you need, as little as you need 
and when you need it. That'll save 
you money. 

In the second place, we don’t stop 
when your order is delivered. Our 
promotion-minded sales force is 
calling on you to back up your selling 
efforts, to assist you in merchandising 
plywood profitably. To tip you off to 


today’s “best buys.” 


Finally, with three strategically 
located warehouses, bulging with 
pre-war quality plywood, we can 


give you “RIGHT NOW” service on 






R : 
NVENTORY _ your plywood orders. That'll mean 
© AND | customer satisfaction—just like 
© price UST © money in the bank. 
= no. 2! As close to you as your telephone. 


INDIANAPOLIS PLYWOOD CORP. 


1300 BEECHER ST., INDIANAPOLIS 7, IND. GARFIELD 4433 
IST. & COLUMBIA STS. LAFAYETTE, IND. PHONE 2345 


OHIO VALLEY 
PLYWOOD CO. 


VINE AT SPRING GROVE 
CINCINNATI, OHIO 
WOODBURN 9280 








Bui_pING Propucts MERCHANDISER 
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Birth of our new Lincoln Lumber Com- 
pany mill will enable us to cut away at 
the logjam of back orders from regu- 
lar customers for high-quality Dixon 
lumber products...A “blessed event" 
—we'll say so! 


This new Dixon mill, on the shore of 
Roosevelt Lake (the 151-mile back- 
waters of Grand Coulee Dam), will be 
one of the most modern and efficient 
in the world. Operating at full capac- 
ity, it will turn out 16,000 feet of con- 
sistently finer Dixon lumber products 
every hour. 


THE DIXON INDUSTRIES 
GRANT ang GRANT DIXON,JR. HAL R. DIXON 


PRESIDENT. VICE-PRESIDENT ~ TREAS- MANAGER. 








WESTERN PINE ASSN. — PONDEROSA PINE WOODWORK 
NATIONAL DOOR MFRS. ASSN.— NATIONAL WOODEN BOX ASSN. 
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PHIL CREDEN 





The following is an address 


by Phil Creden, Advertising 
Manager of the Edward Hines 
Lumber Company, Chicago; 
presented at the Spring Meet- 
ing of the Producers’ Council, 
June 18th. 

Since it clearly represents a 
dealer’s viewpoint, and deals 
pertinently with problems con- 
fronting all dealers, AMERICAN 
LUMBERMAN is reproducing it 
in substance. For further in- 
formation about the Producers’ 
Council meeting, see News and 
Trends. 





I T IS JUST A MONTH and nine 

days ago that the curtain rang 
down on the great Chicagoland 
Home Show sponsored by the Chi- 
cago Metropolitan Home Builders, 
and the last home-seeking couple, 
who had waited patiently in line 
to see your Industry Engineered 
Home, came away from the Ed- 
ward Hines Lumber Co. exhibit 
with a better understanding of 
home construction, greater confi- 
dence in the building industry— 
and more important, a definite plan 
for reaching that truly American 
goal—a home of their own. And 
it has been less than an hour ago 
that I succeeded in catching up 
with some of our mail asking for 
further information on the Engi- 
neered Home, and picked up the 
phone to explain to a young house- 
wife the principles of the construc- 
tion methods of the Producers 
Council’s great idea. 

AN AMERICAN IDEAL 

IT has been a great experience 
meeting the real America in letters, 
over the phone and face to face. 
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Ideas and ideals move people, and 
I would like to tell our great 
fathers in Washington, who scream 
for socialized housing to solve the 
housing shortage, that most of the 
demand for homes comes from peo- 
ple seeking to achieve the goal of 
a home of their own. I have seen 
it in young couples starting out in 
married life, middle aged people, 
and even old married folks who 
had passed the age of three score 
and ten. 


Gentlemen, the ideal of real 
America is a home of one’s own! 
Freedom to struggle and freedom 
to sacrifice to achieve that goal is 
a definite part of the American 
pattern. It’s the same urge that 
made the covered wagons move 
across the prairies. It’s the urge 
that built America, and any pater- 
nalism of any kind which robs our 
young people of this opportunity 
for achievement strikes at the 
heart of this great nation. 


GOOD PUBLIC RELATIONS 


IDEALS never die, and ideas 
that spark ideals are irresistible 
forces. You men of the Producers 
Council have made a great con- 
tribution to clarifying the think- 
ing of the home buying public with 
the Industry Engineered Home 
program. People have been con- 
fused by politicians, by spiraling 
prices and by the gee whiz school 
of magazine and newspaper jour- 
nalists who seem to enjoy dishing 
out sensationalism rather than the 
truth. 


During the war they built up 
the Miracle House—the post war 
dream home that was going to 
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l-E House Is 
Team Play Program 


“Industry has wonderful tool to solve 
housing problem if all branches get be- 
hind it and push,” says Chicago dealer 


open up push-button living! After 
that it was prefabrication which 
Was going to be the sesame to hous- 
ing—-a campaign that hit the all- 
time of ridiculousness in a certain 
picture magazine two months ago— 
a proposition, unfortunately, that 
could not bear the inspection of a 
second look! 


PROGRAM MAKES SENSE 


YOU have hit at the heart of 
the problem with the modular four 
foot grid design, by advocating the 
use of standard materials and by 
planning so that wasted motion and 


wasted materials can largely be 
eliminated. Your whole program, 


as Charles Hines put it, makes 
sense! You are to be congratulated 
for your basic idea, and I want 
to take my hat off to the National 
Retail Lumber Dealers Association 
for wrapping up the whole deal 
in a merchandising package, and 
for the able way the story is be- 
ing carried to those segments of 
the building industry who directly 
serve the home buyer. 


The idea that a few men repre- 
senting a rather segment of the 
manufacturing and_ distribution 
parts of the industry were actually 
attempting to produce a house at 
lower cost without sacrificing es- 
sential construction principles 
seemed too good to be true. Many 
of us who were familiar with the 
outstanding results obtained in 
other fields through a sound engi- 
neering approach appreciated the 


-values which could evolve from this 


kind of a treatment. But to many, 
it was something like selling five 
dollar bills for $3.98. In much the 
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FRICK SAWMILLS 


Cut the most accurate lumber and do it most rapidly, be- 
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cause they are precision machines. Timken and Hyatt roller 
bearings, adjustable carriage trucks without end play, set 
works accurate to 1/32”, cut steel adjustable rack bars, and 
similar features make Frick Sawmills the choice alike of saw- 
yers and owners who want the utmost in quality and quantity 
of output. Three generations of experience built into them: 
many thousands in use. Ask for your copy of Catalog 75. 
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SHEVLIN-McCLOUD LUMBER COMPANY 


{ Successors to Shevlin Pine Sales Company } 











SELLING THE PRODUCTS OF 
*THE McCLOUD RIVER LUMBER 


COMPANY 
McCloud, Calif. 


*THE SHEVLIN-HIXON COMPANY 


Bend, Oregon 


*Member of the Western Pine Associa- 
tion, Portland, Oregon. 


DISTRIBUTORS OF 


SHEVLIN PINE name 











Fixe Woodwork 








Reg. U. S. Pat. Off. (PINUS PONDEROSA) 
EXECUTIVE OFFICE 
900 First National Soo Line Building SUGAR (Genuine White) PINE 
MINNEAPOLIS, MINNESOTA (PINUS LAMBERTIANA) 
DISTRICT SALES OFFICES: 
NEW YORK CHICAGO SAN FRANCISCO 
1604 Graybar Bldg. 1863 LaSalle-Wacker Bldg. 1030 Monadnock Bldg. 
Lexington 2-9117 Telephone Central 9182 Exbrook 2-7041 

















“IT'S NO PICNIC” says Paul Bunyan 


lvs a fast game today 
customer's delivery. Paul keeps awake to meet commitments, on 
time and up to grade. 


PAUL BUNYAN LUMBER CO. 


Ponderosa Pine White Fir Incense Cedar 


SUSANVILLE ? CALIFORNIA 


all around the clock from the woods to 


Manufacturer and Distributor 








BUILDING Propucts MERCHANDISER 














same way the idea of the Industry 
Engineered Home had to be sold, 
and is still being sold to the hun- 
dreds of thousands of men and 
women in the building industry 
who must put the principles to use 
if the program is to achieve its 
purpose. 
NATIONWIDE INTEREST 
THOSE of you who have been 
following the publicity in the trade 
press on the Engineered Home 
know that this house is being built, 
and is being shown, and is being 
talked about in all sections of the 
country. And this great job has 
been accomplished in just five short 
months, for it took until January 
before plans, campaign literature, 
and the fine book, A Better Way to 
Build, were actualities and the cam- 
paign could roll. In that short 
space of five months this self de- 
veloping idea has worked wonders 
of accomplishment and has proved 
its worth by demonstrating the 
fact that low cost homes can be 
built even under today’s conditions. 
Furthermore, I would like to re- 
peat. that the progress made in the 
field so far clearly indicates that 
this program can continue to ex- 
pand, and grow in the development 
of bétter building practices which 
will aid all elements of the build- 
ing industry in meeting the vary- 
ing economic conditions encoun- 
tered in supplying Americans with 
homes they can afford to own. 
PUBLIC EDUCATION 
WE still have a big job to do on 
the public and with individual 
architects. We have had a series 
of meetings with architects and are 
making headway—but it is going to 
take public education to discour- 
age home owners from bringing in 
to architects a whole host of maga- 
zine clippings and insisting that a 
variety of special details, from en- 
trance facias to odd size picture and 
bays be incorporated in their plans. 
Publicizing the Engineered Home 
at the Chicagoland Home Show 
dovetailed into our over-all pro- 
gram, and so on May 1, when the 
doors opened at the Coliseum, we 
not only had a full size Engineered 
Home to display, but a well-rounded 
out story on modular design and 
modular materials to show visitors. 
We knew from our own experi- 
ence with millwork standardization 
that a very large segment of our 
customers and prospective custom- 
ers are not aware that building ma- 
terials come in standard sizes. We 
felt that the Engineered Home dis- 
play, coupled with a full explana- 
tion of the advantages of standard 


size materials in eliminating 
wasted motion, wasted materials 


and added costs, would help our 
contractor, builder and architect in 
serving our market. We thought, 
too, that the Engineered Homes 
Program made sense and that here 
Was a way to reaching lowered 
home building costs through engi- 
neered efficiency. 


PEOPLE WANT DETAILS 

IN OUR exhibit we laid stress 
on standardized materials. Lead- 

ing up to the house, we lifted out 
bodily the preliminary text of the 
fine book, A Better Way to Build, 
and put the story in poster form 
and carried out our illustrations 
with scale model sections showing 
floor joist placement, wall framing 
and roof trusses. Details of this 
important part of our exhibit are 
pictured on the back wall of this 
room. 

Now, rule of thumb thinking by 
most advertising and merchandis- 
ing men has this technique marked 
down as the wrong approach. The 
rule says, sell the public on the 
complete article and then don’t talk 
too much about what makes it 
click! Sometimes, it’s a good plan 
to go after things backward—any- 
way we did it that way, and I was 
pleasantly surprised to see the 
great interest in the technical prin- 
ciples of the Engineered Home evi- 
denced by the public. 

They stopped, they read and they 
understood—and our own men were 
amazed at the public’s reaction to a 
technical problem. We have proof 
in a colored movie that home seek- 
ers are interested in technical de- 
tails, and perhaps, some advertis- 
ing agencies and advertising men 
may learn a lesson that you don’t 
have to pitch your story to 12- 
year-old minds when you are ad- 
dressing home owner prospects. 

We proved in our exhibit that in 
a home, speaking in the terms of 
the automobile fraternity, the pub- 
lic is interested in what is under 
the hood. Not only were they in- 
terested in the educational display 
of the Engineered Home principles, 
but also the display of modular ma- 
terials such as insulation, insula- 
tion boards and sheathing, plaster 
board, tile board, etc. . . . and our 

own modular size, standardized 
millwork. We showed the house 
with the living room, kitchen, bath- 
room and hall completed and fur- 
nished—and the bedrooms in skele- 
tonized construction. Here again, 
we were pleasantly surprised—be- 
cause our audience was really in- 
terested in these details. 
MANUFACTURERS CAN HELP 


IN OTHER words, gentlemen, 
they were interested in your prod- 


July 


ucts that in most model homes are 
covered up and out of sight! Now 
up to this point, I have been more 
or less complimentary. As the 
merchandising manager of a large 
building material retailer, I can’t 
pass up this opportunity, with 0 
many manufacturers in my audi- 
ence, to dish out some criticism, 
You are letting your retail outlets 
down terrifically, deplorably, and if 
something isn’t done pretty soon 
you are going to be in bad shape 
when real selling becomes neces- 
sary. I don’t know what has hap- 
pened to your research, merchan- 
dising and advertising brains—but 
in the vast majority of cases in the 
insulation, wallboard and roofing 
fields I haven’t seen any product 
improvement—or even any fresh 
product information folders and 
other advertising literature. Your 
advertising mat service is child- 
ish, and you seem to have forgot- 
ten all about the point of sale dis- 
plays! We had a spot for adver- 
tising literature at the Home Show. 
Could we get any? No! It seems 
that the red pencil has been drawn 
through every literature item on 
the manufacturers’ budget, as far 
as the lumber dealer field is con- 
cerned——all the stuff that is avail- 
able is pre-war—and this, gentle- 
men, is 1948—nearly three years 
since Japan surrendered to Mac- 
Arthur in Tokio Bay! 
FOLLOW THROUGH 

THE INDUSTRY Engineered 
Home is a wonderful idea—lI hope 
as a retailer that you will con- 
tinue to work on it and iron out 
the bugs that seem to be bothering 
our local F.H.A. offices—and then 
go on from there to develop more 
Engineered Home plans—maybe a 
plan book. Our Company needs it 
to follow through on the job we did 
at the Home Show—a job which 
was appreciated by the public and 
appreciated by the leaders of our 


home building fraternity. Nate 
Manilow, Joe Merrion, George 


Nixon—important men in the na- 
tional home building picture—told 
us that our exhibit was the finest 
they’d ever seen. Thanks to the 
Producers Council and the National 
Retail Lumber Dealers Association, 
it was a good exhibit because it was 
built around a sound, sensible idea. 

Why not join with your retailers 
and punch this Engineered Home 
Program over. We’ve got a big 
rally started that’s going to cinch 
home building markets for private 
enterprise. We’re starting to score 
—what we need now is some heavy 
hitting by your manufacturers. 
This is a team play—we’ll lose if 
you still want to sit on the bench. 
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= 20,000 Cubic Feet ~ 
DINING wide 
| ° Cw 
BED RM ffm LIVING RM GARAGE a 
|: ‘ o o 
L a 1408€ la , 
48-6" + ; 
HOUSE PLAN NO. 894 
904 Floor Feet—less 
NOTE NEW PRICES garage and breezeway 
Complete working blueprints, specifica- 10,848 Cubic Feet 
tions and material estimator of any house 
design published in this magazine are avail- T = 4 = 1 
able at the following prices—one set $7; 
two sets of same plan $12; three sets of & 
same plan $15; four sets of same plan $18 cineca ; 
and must be ordered at the same time. All aa — = bony 





the blueprints are in a convenient 12x18 
inch size and with plans fully detailed. 
Please order plans by number, enclosing GARAGE 
payment and address to American Lumber- ities © Ty 
man & Building Products Merchandiser, 139 OO LIVING RM 
North Clark street, Chicago 2, III. | 
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The Lane No. 3 Edger. is built for fast, 
speebiiate and profitable operation. Our many 
years experience building saw mill equipment 
assures you a thoroughly dependable Edger for 


getting out large production. 


Produces 1500 to 3000 or more, feet per x 
hour. Takes lumber up to 434” thickness, 217 “== 


wide. Write for complete information. 


FOR SEMI-PORTABLE 
OR STATIONARY MILLS 


For Profitable Edging Oper 








Manufacturing 


Ponderosa Pine 
Idaho White Pine 
Montana Larch 
Douglas Fir 
Engelmann Spruce 


J. NEILS 


LUMBER COMPANY 


KLICKITAT, WASHINGTON - LIBBY, MONTANA 


Member Western Pine Association 
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HOLT HARDWOOD (CO. 


Manufacturers of 


MAPLE @ BIRCH @ BEECH © OAK 
STRIP © BLOCK 
and 
HERRINGBONE 
FLOORING 


BROOM HANDLES 
GRADED SAWDUST 


e 
High Grade Northern Hardwoods 
© 
Custom Kiln Drying 


& 
Members: MF. M.A. NHL A. NHB HMA 


Oconto, WISCONSIN 
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Yes or No? 

“WILL LUMBER dealers 
become a_ satisfactory 
prefabricated houses?” 

We recently asked this question 
of a prefabricated house salesman 
who had been working with lumber 
dealers. His reply was a definite 
“No” — based, of course, on his 
own experience. 

“My first job is to get the dealer 
to help me find a prospect — not 
an easy task. Next I must sell the 
prospect. Then when the house 
comes I must supervise the con- 
struction. That’s too tough an as- 
signment for me.” 

The salesman may be selling the 
wrong house or calling on the 
wrong dealers. We wouldn’t know 
about that. On the other hand, we 
do know of lumber dealers who are 
selling prefabricated houses 
cessfully and profitably. 


ever 
outlet for 


suc- 
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Timber is our only readily-repro- 
ducible national resource. 
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It Won't Work 

DON’T BE TOO SURE about the 
failure of new products. They not 
only have great popular appeal but 
often have the virtue of being bet- 
ter than the old. Nevertheless, it 
is difficult for many to make them- 
selves believe they actually will 
work, 

Such being the case, the job is 
to be sure of their merchandising 
value and usability before deciding 
too definitely to go along with the 
old. 

Most of today’s old products were 
new only a short time ago. 


x 


* * * 


They Are Still Growing 
REMEMBER the poem in the 
Fifth Reader which began... 
“Woodman, woodman, spare that 
tree 
Touch not a single bough...” 
We don’t remember the rest but, 
as we recall it, ye olde tree had 
protected the poet when he was 
young so he wouid protect it now 
that it had grown old, or words to 
that effect. 
Right noble, we thought, as we 


52 


tramped home from school and 
looked over the maples and elms in 
the front yard. No woodsman or 
anyone else ever touched them. 
Nevertheless, no “x” marks the 
spot where once they grew. Old 
age, disease, storms and other 
enemies finally felled them... as 
has been the case; or will be the 
case, with all growing things. 
Trees are no exception. Not to 
harvest them at maturity is unfor- 
givable. Not to encourage others 
to take their place is equally inex- 
cusable. 
The man who achieves most is 


is always the one with the most 
definite objective. 


Lumber Supply 

THE SO-CALLED lumber decade 
was 1920-1930. Lumber then was 
being used at a prodigious rate 
and for building nearly everything. 
During these 10 lumber years the 
average annual production was 34.2 
billion feet. 

During the next decade (1930- 
1940) average annual producticn 
was 19.8 billion feet. From 1940 
through 1946 it went up to 32 bil- 
lion under the stimulus of war. In 
1947 it was between 36 and 37 
billion feet. Government estimates 
for 1948 are close to 38 billion. All 
of which adds up to a surprisingly 
good record for the past two years. 

Lumber, except for a few scarce 
items (and they may remain 
scarce) is no longer a serious prob- 
lem compared with other materials. 
x * * 

Good Advice 

INCLUDED in the day’s mail 
(sender unknown but thanks just 
the same) : 


Eat less, 


breathe more. 
Talk less, think more. 
Ride less, walk more. 


Clothe less, bathe more. 

Preach less, practice more. 

Waste less, give more. 
Only change we would suggest 
would be to make the next to the 
last word “save” instead of “give.” 


Then perhaps add “Demand less, 
give more.” 
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House Building Boom 

AFTER DRIVING more than 
2,500 miles through three states, 
we have come to the conclusion that 
the housing shortage is disappear- 
ing at a much faster rate than most 
people suppose. 

Few are the cities, and equally 
few the smaller towns and villages, 
where houses are not being built 
in astonishing numbers. 

In a Minnesota county seat town 
(population 24,000) there were 
more than 300 homes built in 1947, 
and construction is proceeding at 
the same rate so far this year. In 
another county seat town (popula- 
tion 5,000) in the same state there 
are more than 200 new homes. In 
a village of less than 400, we 
counted nine homes under construc- 
tion. This situation prevailed in 
practically every town visited. 


x 


A shirt waving on a clothesline is 
said to have been the beginning 
of a balloon, but it hardly seems 
to account for the current well- 
known inflationary balloon which 
will eventually cause the loss of 
many a business shirt. 


* * 


Impressive Facts and Figures 

AT THE SOUTHERN Pine As- 
sociation meeting in New Orleans, 
Col. W. B. Greeley made the audi- 
ence sit up and take notice with a 
speech on forestry that none will 
forget. Among other things he 
called attention to the status quo 
of present day southern forests 
which were regarded by many as 
a thing of the past as long as 25 
or 30 years ago. Said the Colonel: 
“There are 171 million acres of 
forest land in 11 southern states. 
This land now produces yearly 
some 12 to 13 billion feet of soft- 
wood and hardwood timber; mil- 
lions of hewn crossties; 744 million 
cords of pulpwood; 15 million cords 
of fuel; and quantities of piling, 
poles, veneer, cooperage, naval 
stores, and other forest products. 
The southern forests are supplying 
now a greater value of wood prod- 
ucts than they ever yielded in the 
heydey of virgin timber. 
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‘ROOF DRAINAGE 
PRODUCTS 


Immediate 
DELIVERY 



















STAINLESS STEEL 
ERAYDO ZINC 
ALUMINUM 
COPPER 














Specialists in the production and distribution of non- 
corrosive products. 





ee eo -FARRINGTON co. 


F¢ wMER ee INS & CO / 


1224 CHERRY ST., PHILADELPHIA 7. PA. 
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Anaconda Copper 
Mining Co. 
Lumber Department 


Bonner, Mont. 


Manufacturers of 


Ponderosa Pine, Fir and 
Larch Lumber 








Soundbilt is a name that stands for quality in plywood. 
As the name itself implies, Soundbilt is a well-manufac- 
tured, soundly produced plywood. It comes from fine, old- 
growth logs. It is made in a modern plant. Soundbilt is 
a name you'll be hearing more about from now on. 
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Thank You, Mr. Myers 


J. H. Miner Saw Mfg. Co. 
Meridian, Miss. 


Gentlemen: 


May 3, 1948 
Paint Rock, N. C. 


| certainly do appreciate the way you repair saws. | 
tell them all that | have never been able to get a job 
done satisfactorily, except by J. H. Miner Saw Mfg. 
Co. It seems that the other concerns | have tried 
just can't make them stand up. 


Thank you for all past favors and when | am needing 
a saw repaired you folks will repair it. 


Yours very truly, 


G. C. Myers 





We have repaired many saws for Mr. Myers. 
We can give you the same satisfaction we 
gave to him. Distance is no barrier. We get 
saws to repair from all over the country. 


J. H. MINER SAW MFG. CO. 


MERIDIAN, MISS. 


INCORPORATED IN 1912 


THE ORIGINAL MINER SERVICE 
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Clear Span Building 


A new 50 foot wide clear span 
building is now in production, de- 
signed to comply with local build- 
ing codes. The buildings can be 
purchased complete with roof and 
side-walls of ribbed aluminum pan- 






iio 

’ lies ee 
a a ae 

iL Ligon 


els, or the structural frame work, 
with or without roof panels, is 
available for use with any type ma- 
sonry construction, Steelcraft Model 
50 buildings can be obtained in 
any length in multiples of 20 feet, 
the height to eaves is 14 feet. Addi- 
tional width can be had by placing 
two or more side by side, with in- 
terior walls omitted. All parts of 
the building, which are bolted to- 
gether in the field, are numbered 
to correspond with drawings for 
easy assembly. For more complete 
information write Steelcraft Manu- 
facturing Company, Dept. AL&- 
BPM, 9017 Blue Ash road, Ross- 
moyne, Ohio. 


Duo-Way Lift 


A new idea in placement of the 
operator and his controls has been 
incorporated in the design of the 
Wagnermobile Duo-Way Lift. The 
driver sits crossways in the ma- 
chine. Visibility and control of the 
load is greatly improved and the 


operator enjoys greater comfort. 
Mounted on a tricycle running 
gear, the Duo-Way Lift is a front- 
wheel drive using a Timken 
L-DPH-100 differential with 900 x 
20 dual tires. Hydraulic power 
steering is adapted to the tail wheel 
for fast maneuvering. All controls 
for operating the machine are con- 
veniently grouped in the operator’s 
position; and all are hydraulic con- 
trols except the carriage hoist con- 
trol which is mechanical. Loads are 
cable lifted by means of a roller 
bearing carriage on the hoisting 
track. The track is pivot mounted 
seven degrees forward and 15 de- 
grees to the rear. Constructed in 
at its base to provide for tilt of 
two sections the top section is hy- 





controlled and when 


draulically 
folded down, overall height of the 


machine is 9 feet 6 inches. It can 
be operated equally well with the 
top track section in the horizontal 
or vertical position with a total 
track height of 16 or 18 feet. For 
inclement weather conditions the 
fully enclosed cab with electric 
windshield swipes on two sides is 
available. For complete informa- 





tion write Mixermobile Manufge. 
turers, Dept. AL&BPM, 6855 N, & 
Halsey St., Portland, Ore. 





Fire-Wand Extinguisher 





The new Fire-Wand extinguish- 
ers, now manufactured in attrac. 
tive door-chime design, use CO, as 
the extinguishing agent. This js 
said to be ideal for the heme be- 
cause nothing is damaged but the 
fire itself. Fire-Wand consists of 
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twin white-enameled cylinders 31 
inches long, which hang like door 
chimes from a decorative hanger 
box. Each is a separate and com- 
plete extinguisher but both may be 
used at the same time. Ready for 
instant use, the unit is simply 
pointed—nozzle downward—at the 
base of the fire, and by turning the 
handwheel a dry snow-fog is re 
leased on the flames. Originally 
introduced on a limited scale by 
Tel-O-Post Co., Akron, Ohio, Fire- 
Wand is now manufactured exclu- 
sively by Titan Distributing Co., 
Inec., Buffalo 2, N. Y. 


























Folding Aluminum Awning 





This folding aluminum awning 
may be raised and lowered from 
inside the house. Made of heavy- 
gauge aluminum, the _ horizontal 
louvres of this awning are designed 
to nest themselves into a compact 
fold when raised. Screen pulleys 
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Write for technical data, tests, samples, etc. 


CRE-0-TOX CHEMICAL C0. 


ot A a an oe eo 


Low Cost 


Toxic-Water Repellent Preservatives 
Chlorinated Phenol Toxic Base. Positive protection against Rot, 
Fungi, Termites, Excess Moisture, etc. Formulations to meet all 
official specifica tions. A profitable retail item for Lumber Yards. 


N ON 








POLES and 
PILING 


Goodwin Johnson Ltd. 


Metropolitan Building | 
Vancouver, British Columbia 
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J. P. RINN H. V. SCOTT 


Keun - cott Lumber Company 


LUMBER and LUMBER PRODUCTS 


Yard and Warehouse Ccmaaiatinn: Had General Office 


2759 So. Kedzie Ave. Redding, California 360 No. Michigan Ave. 


Chicago 23, Ill. Chicago 1, Ill. 
BIShop 4080 P. 0. Bex 6 namie 4878 
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ae QUALITY 


OREGON LUMBER 


ie COMPANY 
oad ~ mm Baker, Oregon 
FLOORING Producers and Manufacturers 


Oak-Beech-Pecan-Ash Famous “John Day” 
Ponderosa Pine 






In straight cars or mixed with air dried Since 1889 
Yellow Pine Boards and Dimension. 
Best of manufacture. Satisfaction that 
will bring you back for more. a 4 4 








For prompt attention on your needs phone or write 


Miller & Company, Inc. 


Under a sustained yield plan. New 
trees are growing as fast as we 


harvest the mature ones — insuring 
Manufacturers of 
Hardwood & Yellow Pine Lumber 


SELMA, ALA. and JACKSON, TENN. 


Selma LD 9910 — Phones — Jackson 1885 


continuous operation for the future. 














We tees wae Wholesale 
Southern Pine and Hardwood Lumber 


OUR SPECIALTY: 2 x 4—8’ SLYP S4S Std. EE DET A/D 


CORINTH PLANING MILL Co. 


P. 0. Box 501 Telephone 968 
CORINTH, MISS. 


Custom Resawing and Surfacing in Transit 
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AUPERCEDAR 


Production is Improving 


Nationally 
Advertised 










Packaged, 
Labeled and Sealed 


To you who have been patiently 
standing in line awaiting deliveries 
of SUPERCEDAR - our production 
is at last increasing. While in fair- 
ness to all we must continue for 
the present on allotment basis, we 
are hoping to achieve reasonably 
good service in the near future. 


GUARANTEED The Spectacular Pent+up 
90% Red Heart Demand for SUPERCEDAR 
or Better is most gratifying Mr 
Dealer, reserve space for 


it in your shed—we are 
going to make it availa- 
ble to you as rapidly as 
conditions will permit. 


100% Oil Content 


[ eRrOWns 
SUPERCEDAR 
j CLOSET LINING 
oe Product of 


GEO. C. BROWN & CO. 


GREENSBORO, N. C. 








LARGEST MANUFACTURERS OF 








AROMATIC RED CEDAR IN THE WORLD 





or window crank-winders make in- 
side operation possible. The awn- 
ing comes in a broad range of per- 
manent baked enamel colors, tested 
for weather-resistance. Fittings 
are of solid brass. Light and air 








may be conditioned as desired. The 
awning can be fitted to windows of 
every size and type, including case- 


ment windows. For more com- 
plete information write Ron-Del 
Inc., Dept. AL&BPM, P. O. Box 
658, Smithville, Tex. 


Aluminum Garage Doors 
Specification sheets are available 
describing Wilfamco aluminum 
garage doors—both canopy and 
track types. Built in one piece and 
light in weight, the doors are easily 
adjustable for finger-tip control. 
They fit any standard 8 by 7 foot 
opening. The canopy type, sug- 








from fine quality 





MILEY, 
ONE OF THE OUTSTANDING OPERATIONS OF THE SOUTH 


MIXED CARS 


Band Sawn 
| N. C. Pine, Hardwoods, Cypress 
| Including Hardwood Trim and End-Matched 
| Pine, Oak, Maple and Gum Flooring 


When you want quality, specify Lightsey—products produced 
well-manufactured, 
dressed, accurately run to pattern, double-end trimmed to 
size; properly air or kiln dried. Over 80% of our output, 
including all finished products, is scientifically kiln dried. All 
air dried stock is Dowicide dipped. Lightsey lumber is accu- 
rately graded—will meet any grade inspection. 


timber; 





SS ET: EE Assn. 
SOUTH CAROLINA National 
sigs Hardwood 
Lbr. Assn. 


smoothly 


Member: 


Southern 
Pine Assn. 


National Oak 
Flooring Mfrs. 
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gested for low ceilings, floats up 
and locks into a protective canopy 
over the front of the opening. 4 
twin canopy installation is used foy 
a two-car garage with a 16 foot 
opening. Either door can be 
opened as desired or together. The 
track door, for garages located 
where the door cannot project out- 
ward, floats up into the garage re- 
quiring only 3 inches of headroom 
for operation. For more complete 
information write Wilson Foundry 
& Machine Co., Dept. AL&BPM, 
Pontiae 11, Mich. 


Bright Attention-Getter 


An illuminated display unit for 
counter or show window is designed 
to demonstrate how glass block 
transmits and diffuses light. The 
new display is made up of a fluor- 
escent lighting fixture, a clever 
cardboard folding house, and an 
Insulux glass block (without mor- 
tar bond). Light from the fluor- 


| Gadhoupad DEALER 
| INSULUX 


GLASS BLOCK 





escent tube illuminates the block, 
is transmitted through a side open- 
ing in the tiny house and shines 
through a translucent paper win- 
dow—a miniature facsimile of a 
glass block panel. The display is 
shipped knocked-down, consists of 
only six parts (excluding the 
block), can be set up in several 
minutes. For more details write 
American Structural Products Co., 
Dept. AL&BPM, Toledo, Ohio. 


Waterlox Specification Chart 


Waterlox has an interesting spe- 
cification chart available with sev- 
eral descriptive folders covering 
the company’s complete line. In- 
cluded are Waterlox Transparent, 
paints and enamels, _ varnishes, 
waterproofing, industrial finishes. 
There is a Waterlox coating for 
every surface. Titles of a few of 
the folders are Water Repellent, 
Floor Maintenance, Hospital 
Enamel, That Silo, Cement Floor 
Stain, The Sportsman’s Friend, 
Floor and Seal Finish, In the Home, 
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Hades Aluminum Paint. For com- 
Ss up plete information write the Water- 
anopy lox Division, Empire Varnish Com- 
e. A & pany, Dept. AL&BPM, 2636 E. 


for 76th St., Cleveland 4, Ohio. 


foot § Soot Removers 
be The manufacturers of Fire Chief pe Ta inom 
he Brick Soot Destroyer offer litera- wth = 
cated ture giving data on this product = — Bawa” 
L Out- eer i ° : : “ : Rw 
ae aa and _the company s Fire Chief = : . a - hint J 
Liquid. The bricks are used in any Sas 
ete furnace, ‘boiler, stove, oil-burner, 
iplete fire-place or other coal or oil-burn- 
ma ing device which has a direct chim- 
ney connection. For best results two 
bricks are suggested for the first 
cleaning, then one brick every 
month. Soot is removed quickly 
t for and easily. _ The company’s Fire : 
gned Chief liquid is blended for use with A 7 R U C K 
block all grades of fuel in any make of oil 
The or kerosene burning furnace, stove 
luor- or heater. Suggested use is 24 hours 


sf sg 
lever before refilling tank. The liquid : in 3 mM j n U tes 
i ws removes sludge, gum and soot; ab- : : 
mor- sorbs moisture. For complete in- 
formation write The Knack Com- 


luor- = 
pany, Dept. AL&BPM, 556 Jeffer- "300 concrete blocks loaded 
son Court, Detroit 7, Mich. a 








on a truck in less than 3 min- 


Ad-A-Display Merchandiser 
The Ad-A-Display padlock mer- = 

chandiser is different because dif- ee : than 42 of one percent— more 

ferent displays can be added in = ; than $250 a week saved in 

convenient arrangements. The mer- 

chandisers come in two sizes, 9x18 —— handling costs alone: these 


utes—damage reduced fo less 


inches and 9x9 inches, finished in 
bright red and white checkered de- 
sign and the displays can be = 3 from our 2 Clark fork trucks.’’ 
grouped with each other, or can be 
attached to shelving from any 


are tidy benefits obtained 


Frank Brice, Superintendent 


Tampa Sand and Material Company 
BOARD B.-7 = Tampa, Florida 


In many installations there are enor- 
mous unrealized opportunities for 
Owty yr = rich savings through use of Clark ma- 
OW YOUR \ 
PERSONAL 4 chines. Let us help you discover them 
COMBINATION - 
Through a world-wide organization 
of trained men, all Clark's experience 
is quickly at your service. Consult 


Clark. 








ELECTRIC AND GAS POWERED 


samme! CLARK Fork TRUCKS 


angle. There is no charge for the 
merchandiser, the dealer pays only TOWING TRACTORS 
for the merchandise. Each padlock 
is properly marked with its num- 
her. There is helpful information 
to aid in selling Corbin padlocks. 
ent, For more complete information 
vital about this merchandiser’ write d = 
loor P & F Corbin, Dept. AL&BPM, INDUSTRIAL TRUCK DIV., “TARR EQUIP ENT COMPANY sattce creek 40, MICH. 
end, | New Britain, Conn. REPRESENTATIVES IN PRINCIPAL CITIES THROUGHOUT THE WORLD 
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100M’ | 
300M' | 
100M’ | 
50M’ | 
25M’ | 
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4" 
6" 
3" 


Montgomery 1, Alabama 


=2&Btr. Yellow Pine R/L 
>2&Btr. Yellow Pine R/L 
= 2&Btr. Yellow Pine R/L 


10" +2&Btr. Yellow Pine R/L 


‘Zz 


=2&Btr. Yellow Pine R/L 


200M' 
200M' 
100M' 
50M' 
50M' 


2 


2 
2 
2 
2 


x 


x 


x 


x 


x 


4" =2&Btr. 
6" +2&Bir. 
8° +2&Btr. 
10" =2&Btr. 
12" =2&Bir. 


100M' 8/4" =1&Btr. Deep Swamp Cypress 


YOUNGERMAN-REYNOLDS LUMBER CO. 


N. B. Reynolds 
Sales Manager 


Mills & Resaws at 


Samson & 
Wetumpka, Ala. 


Yellow Pine R/L 
Yellow Pine R/L 
Yellow Pine R/L 
Yellow Pine R/i 
Yellow Pine R/L 























Unalit Wallboard 

Unalit Wallboard is made from 
felted, chemically treated and com- 
pressed woodfibres transformed 
into homogenous, knotless, vraip- 
less boards, which neither warp, 
split nor crack. It is manufactured 
with one side smooth finished, the 
other roughly “textured.” Unalit 
is self decorative because of its 
light color and natural finish but 
can easily take paint, stain, varnish, 
enamels, etc. Available in ‘¢-ip, 
panels four feet wide by two feet 
up to 18 feet long. Packed in 
wooden crates, each containing 
twelve 14-in. panels. Panels can be 
cut in any direction, reducing waste 
to a minimum. They are worked 
exactly like wood, are resistant yet 
supple and flexible and can be bent 
with ease. For further information 
and descriptive folder write G.§. 
Hedborg & Son, 120 Liberty St., 
New York 6, N. Y. 


Screen Wire Stretcher 

The 1948 Markwell screen wire 
stretcher, designed to _ increase 
screen production and simplify re- 
pair work, is again available. Sag 
is entirely eliminated as grippers 
stretch the wire evenly and tightly 
on any bench or table. For further 
information and catalog write the 
Markwell Mfg. Co., Dept. AL& 
BPM, 200 Hudson St., New York 
City, 13. 


Aluminum Combination Door 

A new Storm Wizard all-alumi- 
num combination storm and screen 
door is now available. It is made 
in 20 standard sizes and _ special 
sizes are made to order. The doors 





are designed with four horizontal 
panels in a solid aluminum frame. 
The three top panels are screened, 
while the bottom panel is a solid 
kick plate’ made from. textured 
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rigidized aluminum. The panels are 
separated by horizontal strips of 
aluminum. Gussets allow for at- 
tachment of hinges. For more com- 
plete information write B. & G. 
Manufacturing Company, Dept. 
AL&BPM, 702 Second avenue, 
Pittsburgh 19, Pa. 


Applied Casings and Trim 
These new applied casings and 
trim, particularly suitable for small 
homes, are inexpensive and easy to 
apply after plastering has _ been 
completed. All units may be fin- 
ished in any desired color to blend 
with the home interior. Made of 
steel they cannot warp, split, crack, 


' 


splinter or rot. There are three 
styles of casing trim, in addi- 
tion to base trim, stop mould and 
window stool. Corner fittings are 
also available. For further infor- 
mation write Inland Steel Prod- 
ucts Company, Box 393, Dept. 
AL&BPM, Milwaukee, Wis. 


Acoustical Plaster 

Kelley Island, manufacturer of 
Tiger Finish lime, has a_ special 
folder describing its Kilnoise 
acoustical plaster — architectural 
specifications are included. Kil- 
noise plaster achieves its acoustical 
value through the absorption of 
sound energy on the sides of the 
interconnecting perforations and 
pores circulating through the ap- 
plied material. For more complete 
information write The Kelley Is- 
land Lime & Transport Co., Dept. 
AL&BPM, Cleveland 14, Ohio. 


New Door Jig 

A new door jig designed to speed 
up the assembly of wood door and 
frame openings has been developed. 
With the Zern door jig, hinge re- 
cesses are cut simultaneously in 
door and jamb. Doors and jambs 
can be pre-cut in shop, lumber yard 
or planing mill and held for later 
use. Similar sizes are interchange- 
able. Recesses for the lock plate 
and keeper plate are positioned per- 
fectly and cut in the same manner 
as hinge recesses. The jig can be 
used to handle doors of any size, 
frames of any thickness. It is easy 
to change from right to left-hand 
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THAT’S ONLY Ovce OF THE 1,000 USES— 


TRIPLE STRENGTH 






TARPS 


, just one of 1,000 sales appeals of Fulton all- 
weather tarps! Builders use tarps to protect 
materials against weather, in transit and on the 
job... to shelter costly machinery and equip- 
ment... for 1,000 profitable uses. And Fulton 
is the all-purpose tarp with extra sales appeal! 


Bright colored reinforcements under grommets 
make Fulton tarps triple-strength at points of 
strain... make Fulton easy to identify even at 
a distance and provide extra advertising value 
for you. The tough tarp canvas is pressure- 
impregnated with the exclusive Fulton weather 
and mildew treatment... weather proof and 
easy-to-handle even in cold weather. 


DEALERS WANTED! 


Act now... get the profitable dealership for these 
self-selling, self-advertising tarps. Write for full infor- 
mation about the Fulton selling plan which includes 
local newspaper advertising, direct mail advertising 
and store display...and THE NEW “NAME ON 
YOUR TARP” PROMOTION! Address: Fulton Bag 
& Cotton Mills, Atlanta, Georgia. 


BAG & COTTON MILLS 


Manufacturers Since 1870 


New Orleans St. Louis Dallas Kansas City, Kans. 


Atlanta Minneapolis New York 
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1x4 "'D" Pine Flooring 


Ix6 "D" 116 Siding 


Ask Us About 
These Specials! 


4/4 Gum, Magnolia, Beech Air Dried 
Rough 2 & Ber. 








Scotch Lumber Co. is known everywhere as a 
reliable shipper of Southern Pine and Southern 


Hardwood lumber. 
well-manufactured, 


If you demand dependable, 
reliably-graded lumber, 


put 


your needs up to Scotch. A trial will convince 


you. 


1896 -- 


52 Years of 
Stability 


SCOTCH LUMBER CO. 


SOUTHERN HARDWOODS 


SOUTHERN PINE 


-- 1948 


FULTON, ALABAMA 


Mixed Cars a Specialty 


Member SPIB and NHLA 
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doors, from wide to narrow jambs, 
Can be used for two or three hinge 
doors. It can be carried on the job 
and set up quickly. For more com- 
plete information write Universal 
Specialties Co., Dept. AL&BPM, 
King and Franklin streets, Potts- 
town, Pa. 


Door and Window Finishing 


A new product called Spla-Bead 
is nailed directly to the woodbuck 
and jam, providing a secure bond 
and key for plaster around doors, 
wndows or other wall openings. It 
is made of 28 gauge galvanized 
steel and is fireproof. It is vermin- 
proof, it is impossible for dirt to 
infiltrate behind it, and there are 
no ledges to catch dust. The use of 
Spla-Bead is said to result in more 
spacious-looking rooms. It is said 
to cut labor costs up to 75 percent, 











saving the work involved in counter 
sinking nails and puttying, in sand- 
ing and lathing around doors, win- 


dows, etc. It can be run clear to 
the floor and can be cut and bent 
for corners. For more complete in- 
formation write Plasterbead Corp., 
Dept. AL&BPM, 333 E. 2nd street, 
Los Angeles 12, Calif. 
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Current Statistics on 
Output and Distribution 


Lumber shipments of 414 mills reporting to the 
National Lumber Trade Barometer were 10.1 percent 
below production for the week ending June 12, 1948. 
In the same week new orders of these mills were 13.2 
percent below production. Unfilled order files of the 
reporting mills amount to 62 percent of stocks. For 
reporting softwood mills unfilled orders are equiv- 
alent to 29 days’ production at the current rate, and 
gross stocks are equivalent to 44 days’ production. 

For the year-to-date, shipments of reporting iden- 
tical mills were 4.7 percent above production; orders 
were 6.2 percent above production. 

Compared to the average corresponding week of 
1935-39, production of reporting mills was 54.0 per- 
cent above; shipments were 25.1 percent above; orders 
were 28.4 percent above. Compared to the corre- 
sponding week in 1947, production of reporting mills 
was 13.4 percent below; shipments were 9.4 percent 
below, and new orders were 14.3 percent below. 


Southern Pine 

Production of Southern Pine by the 108 mills re- 
porting to the Southern Pine Association for the week 
ending June 19, 1948 amounted to 18,534,000 feet. 
This was 10.74 percent above the three year average 
for the same mills. Shipments for the week of June 19 
amounted to 16,488,000 feet. This was 11.04 percent 
below production for the same period. Orders placed 
during the week amounted to 16,635,000 feet or 10.25 
percent below production. 


Western Pine 

The 95 mills reporting to the Western Pine Asso- 
ciation cut 63,527,000 feet for the week ending June 
12, 1948. The same week a year ago the cut was 
67,206,000 feet. Shipments were 53,548,000 feet com- 
pared with 58,950,000 a year ago. Unfilled orders on 
hand at the end of the week stood at 181,701,000 feet 
compared with 155,735,000 feet for the corresponding 
period in 1947. Gross stocks stood at 548,678,000 feet 
compared with 519,490,000 for the corresponding 
period last year. 


Northern Pine 

Production of Northern Pine for the five mills re- 
porting to the Northern Pine Association for the week 
ending June 12, 1948 was 975,000 feet. The same 
week a year ago the cut was 1,995,000 feet. Shipments 
during the current week totaled 1,270,000 feet com- 
pared with 835,000 feet a year ago. Unfilled orders 
on hand stood at 5,905,000 feet and gross stocks 
amounted to 32,350,000 feet. 


In the Market Centers 

[fTACOMA — Increased demand for virtually all 
grades of lumber except the poorest has followed the 
recent Columbia river floods. As a result of the floods, 
Many mills in southwest Washington suffered such 
extended damages that their production will be dras- 
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One of the large 
Pacific Northwest manufact- 
urers of stock fir millwork 
invites your immediate inquiry 
by phone, wire or air mail. 


ANY WOODWORK ITEM IN CARLOAD LOTS 


SASH-TRIM- FRAMES DOORS 
Ong 
E MILLWORK 


3201 FREMONT AVE. SEATTLE 3, WASH. 
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We stood lookin’ at the roof--Homer and me. There was a 
light in his eye. 


“Look at that roof fer beauty!”, Homer began, “It’s the 
purtiest shingle I ever laid! Bird must make ’em in a artist’s 
studio!” 


Well, Homer —hardly. The reason that Bird Masterbilt 
Shingles have that extra personality is because Bird & Son 
invented most of the techniques now used in the fabricated 
shingle field. That word “Masterbilt” is really the truth. 


You see, Homer—when you start fooling around with added 
layers of asphalt and more deeply embedded mineral gran- 
ules, know-how is a very important part of the roof beauty 
that results. Did you know, Homer, that Bird & Son actually 
own and operate oil wells and their own asphalt plant in or- 
der to protect and control the materials that go into Bird 
Masterbilt Shingles? 


You keep pushin’ Bird, Homer—there’s extra profit in ’em 
because there’s extra wear and beauty in ’em that even the 
orneriest customer can see. 


BIRD 
East Walpole, Mass. New York Tf pete SE Shreveport, La. Chicagi 
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FAST SELLING ITEMS 


ao watt PINE - PONDEROSA PINE . SUGAp te 
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WOODS FROM 


l WYOMING 


Tne, Bae: 
WESTERN PINE -: 


UTAH 


\ » REGION: 


COLORADO 


Are The Western p 
Thes® 


l : ct 
"RCH - Doueias Fig - Hite FIR S*® 
CEDAR - LODGEPOLE PINE 


Western Pines and associated woods are well manufactured, 
carefully graded, and thoroughly seasoned in accordance with the 
high standards long established and sustained by member mills. 


WESTERN PINE ASSOCIATION 


Yeon Building, Portland 4, Oregon 


OAK FLOORING 


WINNERS 










TWENTY-FIVE THIRTY-SECONDS 


QUALITY 


D. L. FAIR LUMBER COMPANY 
LOUISVILLE, MISSISSIPPI 


Member of NOFMA 








LUMBER MARKET 


tically reduced for several weeks. 
tion on the part of mills here and in other western 


Augmented produce. 


Washington areas not so hard hit by the floods js 
expected to bolster the situation. Rail movement of 
shipments from here was affected by the floods bur 
this situation is expected to be back on a normal basis 
soon. Local buying, already heavy, is expected to be 
further stimulated as repair of the flood damage gets 
in full swing. Further reflecting the trend of the 
times was the announcement here Wednesday by C. H. 
Buford, president of the Chicago, Milwaukee, St. Paul 
& Pacific Railway, that his company’s Tacoma shops, 
the railroad’s largest, are busy building logging ears 
for the Pacific Northwest and hope to produce two 
cars a day here for the rest of the year to aid in 
reducing a car shortage that is a difficult problem for 
the logging industry. 


SEATTLE —- Output of logging camps has been 
considerably curtailed by the boom men’s strike which 
has now been settled. Inventory as of June 1st showed 
274 M feet in Puget Sound, a drop of 71 M over last 
month. Columbia river reported 2551 M or 24 M less 
and Grays Harbor area with 514% M went down 4!, 
M feet. Mill production is also off due to the log sit- 
uation and the floods. With the July 4th holidays just 
around the corner plus the two weeks vacation in most 
union contracts, it appears production will not be fully 
resumed until the latter part of July. 


MINNEAPOLIS — Demand for fully seasoned 
lumber of all types for home construction is keeping 
pace with and even exceeding the rate at which retail 
yards seem willing to stock these supplies. Trends 
change so rapidly and the public mood is so variable 
that the overall picture scarcely remains the same for 
two consecutive weeks, but at the moment optimism 
appears to have the upper hand and there is a dis- 
position to go along with current prices and accept 
them as the approximate standard for many months 
to come. Home building probably is exceeding the 
prevailing pace of building permits largely because 
many persons, after having taken out permits months 
ago, then decided to delay start on actual building 
operations. Now they are going ahead with their 
postponed plans and this activity, combined with the 
current volume, is probably setting a record pace in 
Duluth, Minneapolis and St. Paul, although it is 
impossible to get accurate figures at this time. There 
is still difficulty in obtaining millwork, but nails and 
screws in this area seem to be in supply at this time. 
Prices are strong to rising and there is no surplus 
labor supply. 


KANSAS CITY—tThe Southwestern lumber market 
has begun to show signs of easing and common grades 
have slipped around $5 per thousand board feet in 
the past month. Upper grades, however, have shown 
no weakness and prices are holding at their record 
highs of last fall. 

Lumbermen here trace the slackened demand to 
reluctance on the part of lineyards to replace stocks, 
which are going to the building trades in good fashion. 
Retailers contend there is no need to rush to buy on 
a sagging market. Mills throughout the Southwest 
have been able to turn out sizable runs in recent weeks 
as the weather has been ideal for production. 


July 3, 1948, AMERICAN LUMBERMAN & 
















> 














TWIN HARBORS LUMBER COMPANY 
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Luce Manager West Coast Lum- 
berman's Assn. Capitol Office 
Cecil A. Luce, prominent in 
Pacific Coast lumber circles for the 
past 25 years, has just been named 
manager of the Washington, D. C. 
offices of the West Coast Lumber- 


men’s Association, according to 
H. V. Simpson, executive vice- 
president. 


Mr. Luce is a native of the state 
of Washington where he grew up in 
the sawmill business, spending 15 
years in lumber manufacturing. 
For the past 12 years he has been 
in merchandising and field work, 
six years of the time in Washing- 
ton, D. C. as representative of lum- 
ber groups. He will spend part of 
each month in the Association’s 
New York office. 

Mr. Luce succeeds Joe Blunt, who 
served as Washington manager for 
the West Coast Lumbermen’s As- 
sociation for the past year and a 


WI TIE METS 


half. Mr. Blunt had been with the 
Association since 1920 and retired 
because of his health. 


Montgomery Lumbermen 
Urged to Vote for Goodwin Bill 

A round table talk covering mar- 
ket prices and other matters perti- 
nent to the industry was a special 
feature at the regular meeting of 
the Montgomery (La.) Lumber- 
men’s Club held June 14. President 
Cecil Smith, Cecil Smith Lumber 
Co., Wetumpka, Ala., presided. 
Members were urged to wire Con- 
gress representatives to vote for 
the Goodwin bill eliminating time 
and a half overtime on time and 
a half overtime. 

Entertainment was provided by 
the club’s new quartet consisting 
entirely of club members—B. B. 
Bowers, tenor; J. P. Denton, bass; 
H. V. Moores, baritone; S. A. 
Douglas, alto, and L. P. Spiegel at 
the piano. 





Officers of Northern 
Pine Manufacturers’ Assn. 
Officers of Northern Pine Many 
facturers’ Association for 1948 are 
J. A. Mathieu, Rainy Lake. On- 
tario, president; W. Parker Ar- 
thur, Redby, Minn., vice-president, 
and W. A. Ellinger, Minneapolis, 
secretary-treasurer. Directors are 
Mr. Mathieu, Mr. Arthur and R. ¢. 
Winton, Minneapolis. Mr. Arthur 
is also chairman of the Forest Con- 
servation Committee. Other mem- 
bers serving on this committee are 
Mr. Winton, George B. Amidon, 
Minneapolis; Frank A. Kelly, Clo- 
quet, Minn.; H. H. Richmond, Cass 
Lake, Minn. 


B. W. Donaldson, Michigan 
Lumberman, Dies 


B. W. Donaldson, Pontiac, Mich.. 
one of the state’s most respected 
lumbermen, died June 4 following 
an illness of several months. Mr. 
Donaldson was an ardent associa- 
tion worker in his industry. He 
served as president of the Detroit 
Suburban Lumber Dealers Assn. 
during its existence, and was ac- 
tive in the Detroit Retail Lumber 
Dealers Assn. and the Michigan 
Retail Lumber Dealers Assn. At 





JAMES W. SEWALL COMPANY 


Consulting Foresters 


MAIN OFFICE: 











Logged in 1936-1937 


HARDWOODS @ WHITE PINE © HEMLOCK 


Our sustained yield forest management policy for 
the past thirty-five years is providing for curren’ 
needs of today and future demands of tomorrow. 


DEFEND YOUR TRADE 
with 


MENOMINEE INDIAN MILLS 


Neopit, Wisconsin 


Air-dried QUALITY LUMBER 


Kiln-dried 








66 











OLD TOWN, MAINE 


Phillips & Benner 
Ruttan Block, Port Arthur, Ontario 
Established 1910 






George F. Becker Edwin A. Brengle 


BUILDERS 
MILLWORK 
DISTRIBUTORS 


General Offices & 
Warehouse: 


2 N. Kresson Street 


BALTIMORE 24, 
MARYLAND 













IMMEDIATE 
SHIPMENT 


Doors—2 & 6-Panel 
134°" Exterior, Rear & 
Front Combination 
Doors, Bronze Wire, 
Windows & Mouldings 
4'’ Gum Plywood, 
GIS, S2S at 13%, ft. 


— Send For List — 
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Write for sample and price list. 


HOSKING PAPER CO. 


Wilmette, IUlinois—Phone—Wilmette 985 
FREIGHT PREPAID 


Shipped from 
Chicago, Louisville, Kansas City or St. Paul 
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ORNAMENTAL WROUCHT IRON 

















LAMA | 
j | | it lA Interior and Exterior Iron Rail- 
|| } i [ " ing, Window Guards, Ladders, 
HH WW - H Area Gratings, Cellar Doors, 
1} | NEG - N Overhead Arches, Porch Col- 
We wee | umns, Pipe Railing. 
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VY YL 4 x4 Also manufacture swing- 


























a L : VN by ing, Sliding and Folding 


LEY Gates for every purpose. 
Office and Factory: 
2110 Florence Ave., Zone 6 


CINCINNATI IRON FENCE C2 INC 
Gx CINCINNATI. OHIO. Co 

















@ Yellow Pine 
@ Southern Hardwoods 


"A Wood for Every Purpose" 


"KIRBY BUILDING HOUSTON, TEXAS 





| “Is it as Good as Kirby's?" 
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PAS ‘a Sle -_ B u R N E R i ' ; : 


*Burns 25% More 
*With 75% less smoke and 
cinders. Fool proof 
We Also Build 
BOILERS —5 TO 1200 H.P. 
TANKS and STACKS 


STRUCTURAL STEEL 
FABRICATORS 


MERS. FLANGED & DISHED HEADS 


We Stock 
Straight & Bent Boiler Tubes 


SEATTLE BOILER WORKS 


Now in Our New Larger Modern Plant at 5237 E. Marginal Way 
SEATTLE, WASH. 
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BALANCER-ACTION, WEATHERSTRIPPING BENEFITS IN 
Hie -tile 
WINDOW STAYS 


One operation to insure snug-fitting, 
free-sliding sash for all double-hung 
windows. Aijir-tite Window Stays ap- 
ply evenly distributed pressure onto 
both upper and lower sash towards 
the parting bead. Thus, weather in- 
filtration and slackness between sash 
and parting bead is eliminated and 
windows will remain at any desired 
height without cords, weights, pulleys 
or balancers. 


Air-tite Stays simplify inventery 
problems. They are the convenient, 
economical and logical way to 
finish new, old or completed window 
units. Write today for descriptive 
folders and prices. 


The plunger of each 
Air-tite Stay expands 
and contracts against 18 
Ibs: of spring action. This auto- 
matically adjusts to wood swell- 
ing or shrinkage, allowing sash to be 
raised or lowered freely at all times. 


7 *- +. 
ae Cut-away view - Actual size 


U.S. Pat. No. 2,187,412 
WINDOW STAY COMPANY, CHICOPEE, MASSACHUSETTS 








 OMAK-KWALITY 


Window, Door and 


Cellar FRAMES 


Trim, Mouldings, Casing, Base, 
Finish Lumber, Furniture Spe- 
cialties, Etc. 


District Sales Representatives 


Mr. R, F. Taylor Mr. H. M. Tripp 

No. 24 Welwyn Road P. 0. Box No. 85 

Great Neck, L. L., Crystal Lake, Il. 
New York 


Member Western Pine Assn. 








one time he was also mayor of Pon- 
tiac. His business will be con- 
tinued under the direction of his 
son and associates. 


Charles Noland Dies 

CHARLES A. NOLAND, sales man- 
ager, Morgan Sash and Door Com- 
pany, Chicago, died June 18 after 
a prolonged illness following a 
heart attack suffered some weeks 
back. 


Flintkote Director Dies 
on West Coast 

Word has been received of the 
death on June 10 of George P. 
Heppes, a director of The Flintkote 
Company, and formerly vice-presi- 
dent in charge of manufacturing 
until his retirement in 1946. Mr. 
Heppes joined The Flintkote Com- 


pany in 1921. M. H. STURTEVANT, Sturtevant Millwork & Lumber Corp., Bethpage, L. I., (center) 


retiring president of the Atlantic Millwork Institute, New York City, accepts scroll of 

honor from Harry W. Brown, newly elected president, while Cliff Melander, secretary. 

manager, looks on. Mr. Brown is associated with Bosman & Casson, Inc., Harrison, N. J, 

Seroll was awarded at luncheon honoring Mr. Sturtevant upon completion of 50 

years in the millwork industry. Mr. Sturtevant was also presented with a camera asa 
token of appreciation by his associates. 


Appointments and Promotions 
JAMES F. SMITH has been named 
factory supervisor of the hardware 
division of Slaymaker Lock Com- 
pany, Lancaster, Pa., it was an- 
nounced iby SAMUEL C, SLAYMAKER, 


president. The creation of this new 
post and Mr. Smith’s appointment 
represent another step forward in 
the expansion of Slaymaker’s hard- 
ware division, according to Mr. 
Slaymaker. 


P. A. ALBERTSON, formerly sales 
manager for Pelican Bay Lumber 
Co., is now in charge of the San 
Francisco office of A & B Lumber 
Sales, wholesale lumber company. 
The branch office was established 


last March in the Underwood Bldg. 
Ek. CC. BRANDEBERRY heads the 
firm’s office in Klamath Falls, Ore, 


C. J. GASPAR, assistant general- 
sales-manager of the Nichols Wire 





: PLYWoOoD| 


We may have exactly what you need! 
Contact Williams, first, for fir plywood 
and fir doors. Phone, wire or write for 


immediate service... 


LINCOLN 3342 


WESTERN WOOD PRODUCTS 


Wiitiams PLYWOOD co. 
222 CHAMBER OF COMMERCE BLDG., INDIANAPOLIS 














Knudson & Mercer Lumber Co. 


Purveyors to 
Accredited Retail Lumber Dealers 
for 53 years 


LUMBER FROM SOUTH, WEST, NORTH 


Sash & Doors, Wallboards and Most 
Standard Specialties 


28 E. Jackson Blivd., Chicago 4, Ill. 
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C. E. Klumb Lumber Company 


C. E. (ROY) KLUMB, Sr., Owner 


Wholesale Lumber Distributors 


An Experienced Lumber Service That Knows the 
Producer's Problems and the Buyer’s Needs. 


CRYSTAL SPRINGS, MISSISSIPPI 
“In the Heart of the Deep South” 


Phone 169 P. O. Box 391 
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Old Growth DOUGLAS FIR 
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Oregon-American Lumber Corp. 
VERNONIA, OREGON 
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